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RAISING    
THE
BAR



“IT WAS A 
PARTICULARLY 
EXCITING YEAR
as we began to see the 
results of our business 
transformation efforts with 
significant positive impacts, 
allowing us to become 
more efficient, more 
productive, and easier to 
do business with.”
- PAUL STERNLIEB, PRESIDENT & CEO  
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Enerpac Tool Group

$598M 
FY2023
Revenue

$136M 
FY2023
Adj. EBITDA

110+
Years of 
History

100+
Countries 
Served

~2100
Global 
Employees

~1000
Distributors

~$1.6B
Market 
Capitalization*

~82% Product

~18% Service

FY2023 REVENUE MIXPRODUCTS SERVICE 
AND RENTAL

EXTENSIVE GLOBAL 
DISTRIBUTION

DIVERSIFIED 
CUSTOMER BASE

Bolting, machining, joint 
integrity, leak sealing and 
calibration

Cylinders/jacks, pumps, bolting 
tools, presses, pullers, tools, 
Heavy Lifting Technology (HLT)

~1,000 long-standing 
distribution relationships

Specialty dealers
National distribution
Large OEMs

*As of November 15, 2023

8%
FY2023 Core 
Sales Growth

GLOBAL LEADER IN INDUSTRIAL TOOLS & SERVICES

CORPORATE 
PROFILE

Enerpac Tool Group Corp. is a premier industrial tools, services, technology, and solutions provider 
serving a broad and diverse set of customers and end markets for mission-critical applications in 

more than 100 countries. Enerpac Tool Group’s businesses are global leaders in high-pressure 
hydraulic tools, controlled force products, and solutions for precise positioning of heavy loads that 

help customers safely and reliably tackle some of the most challenging jobs around the world. 
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Enerpac Tool Group

ADJUSTED EPS  REVENUE BY REGION 

EMEA Americas

APAC

$27

$(13)

$44

ADJ. FREE CASH FLOW ($M)

$69

FY19    FY20    FY21    FY22    FY23 FY19    FY20    FY21    FY22    FY23

$655

$493
$529

$571

44.7%
44.0%

46.0%
46.5%

GROSS PROFIT MARGIN NET SALES ($M) ADJ. EBITDA ($M)
AND MARGIN 

STRONG FINANCIAL POSITION
Our financial results took a significant step forward in FY2023, generating revenue at 
the high end of our guidance range, while adjusted EBITDA outpaced our expectations.

$598
49.3%

FY19    FY20    FY21    FY22    FY23

$96

$52

$75
$83

$13614.7%

10.6%

14.1%

14.5%

22.8%

FY19    FY20    FY21    FY22    FY23

$0.73

$0.18

$0.63
$0.81

$1.45

$70

FY19    FY20    FY21    FY22    FY23

FISCAL-YEAR TRENDS

49%

14%

37%
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Enerpac Tool Group

FY2023 ACCOMPLISHMENTS

Reached expected 
ASCEND benefits a 
year ahead of plan

Continued cultural transformation and improved 
overall employee engagement

Expanded our offering in the 
Rail vertical market through 
acquisition of Track Tools 
license, brand, and IP

Grew core sales 
8%, with core 
growth in three of 
our four regions

Reduced overall 
recordable safety 
incidents

Launched two new employee 
resource groups: Pride@
Enerpac and S.E.R.V.E.

Returned ~$58 million to 
shareholders through our 
share repurchase program

RAISING THE BAR
In FY2023 we made great progress across the business and continued to 
build the foundation, raising the bar for even stronger results in the future.

EXPANSION IN TARGETED VERTICAL MARKETS
 Targeting Infrastructure, Rail, Industrial MRO, and Wind — all of which provide exciting opportunities for 
    growth and market share expansion
 Capturing benefits from secular dynamics including the U.S. infrastructure bill and the global transition to 
    clean energy

DIGITAL TRANSFORMATION
 Continuing to build Enerpac Connect, our proprietary IOT solution, as well as our robust digital marketing 
    and ecommerce program
 Utilizing our digital strategy to enhance our ability to acquire and sustain long-term customer relationships

CUSTOMER-DRIVEN INNOVATION
 Reconfigured our new product development program with an increased level of customer insight and 
    discipline in our processes
 Developed new product roadmap aligned with our four, key vertical markets — and all aimed at solving our 
    customers’ most critical issues, while generating strong return on investment for Enerpac

EXPANSION IN ASIA PACIFIC
 Increasing our capabilities to drive market share gains in this underserved region
 Rolling out our second brand, which provides a mid-tier offering to reach an underserved segment and 
    expand our addressable market

GROWTH STRATEGY PROGRESS
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ACCELERATE  
ORGANIC GROWTH

GO-TO-MARKET 
STRATEGIES

IMPROVE OPERATIONAL 
EXCELLENCE

AND PRODUCTION 
EFFICIENCIES

DRIVE GREATER 
EFFICIENCY & 

PRODUCTIVITY
IN SG&A

ASCEND TRANSFORMATION PROGRAM
The ASCEND transformation program has generated sustainable change and improvements across the 
organization through the implementation of many employee-driven initiatives, resulting in significant growth
and profitability.

Enerpac Tool Group

ASCEND DROVE RESULTS IN FY2023

8% CORE SALES 
GROWTH*

49.3% GROSS MARGIN 
+280 BPS

ADJUSTED SG&A**  
IMPROVEMENT 

OF 550 BPS

HUNDREDS OF INITIATIVES
across all functions and regions

LED BY ~100 
WORKSTREAM LEADERS

and initiative owners with 
meaningful incentives tied to results

UTILIZING A FORMAL 
STAGE-GATE PROCESS 

to track progress: idea > business case > 
plan implementation > impact

FULL-TIME GLOBAL 
TRANSFORMATION OFFICE

managing weekly steering committee 
meetings with function, region, and senior 

management ownership

Frequently refreshing the funnel and 

ADDING NEW INITIATIVES

CAPTURING STATUS, ACTIONS, OWNERS, 
MILESTONES, AND IMPACT 

in a central repository for 
‘single source of truth’

  * Core growth represents organic revenue growth excluding the impact of foreign exchange rates, acquisitions, and dispositions. 
** Adjusted SG&A expense excludes restructuring and other charges identified in the accompanying reconciliations to GAAP measures. 

$50-60M
ADJUSTED EBITDA
IMPACT BY FY2025

ACHIEVED EXPECTED 
BENEFIT A YEAR 
AHEAD OF PLAN



M&A FOCUS ON SOLVING 
CUSTOMER NEEDS
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Enerpac Tool Group

Healthy pipeline with focus on our four, key verticals of infrastructure, rail, 
industrial MRO, and wind.

Continuing pure-play strategy, but looking beyond tools and 
services to solve customer needs in targeted vertical markets

Healthy pipeline with focus on our four key verticals of 
infrastructure, rail, industrial MRO, and wind

M&A activity focused on solution offerings that address gaps in:
product offerings, market/vertical/geographies, and technology

Disciplined approach means any targets must meet strict 
financial and operational criteria

DISCIPLINED M&A PROGRAM 

TRACK TOOLS ACQUISITION

In September 2023, we acquired the 
license, brand, and related intellectual 
property for Track Tools, reflecting our 
strategy to provide fully-integrated solutions 
for railroads. Specifically, the Track Tools 
system for rail maintenance has the 
advantage of minimizing or eliminating 
service disruptions while providing safer 
operation than traditional lifting systems. 
Track Tools also adds established customer 
relationships and a solution that we can sell 
to the global marketplace.



STRONG INVESTMENT POTENTIAL 
Already delivering exceptionally high gross margins, we believe there’s a pathway to continue to grow, 
improve our gross and EBITDA margins, and provide even greater returns.
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Enerpac Tool Group

PREMIER INDUSTRIAL 
SOLUTIONS PROVIDER 

WELL-DEFINED ORGANIC 
GROWTH STRATEGY

EXCEPTIONAL CHANNEL 
PARTNER NETWORK 

ASCEND TRANSFORMATION PROGRAM 
STRUCTURALLY IMPROVING MARGIN PROFILE

STRONG BALANCE SHEET AND SOLID 
FREE CASH FLOW GENERATION

serving a broad and diverse set of customers globally for mission-critical 
applications.

built over decades, creates a competitive moat, and enables truly global 
coverage.

built on four pillars: expansion in targeted vertical markets (infrastructure, rail, 
industrial MRO, and wind), digital transformation, customer-driven innovation, 
and expansion in Asia Pacific.

through commercial initiatives, operational efficiency improvements, and greater 
efficiency and productivity in SG&A spend.

enables a balanced capital allocation approach: investments to drive organic 
growth, strategic M&A, and opportunistic share repurchases.

Enerpac Tool Group provides exceptional value as a market share leader in a ~$4.5 
billion, highly-fragmented addressable market. We provide a premium product portfolio 
with significant breadth and depth, driving highly attractive gross margins. Enerpac 
has a strong brand position, known for quality, durability, reliability, and safety, and an 
exceptional channel partner network of over 1,000 distributors, enabling true global 
coverage. The company’s strong balance sheet (0.6x net debt/adjusted EBITDA as of 
Aug 31, 2023*) and solid, free cash flow generation enables a balanced capital allocation 
approach with investments in organic growth, strategic M&A, and opportunistic share 
repurchases that returned approximately $58 million to shareholders in FY2023.

*Calculated in accordance with the terms of the Company’s September 2022 Senior Credit Facility.



2023 Annual Report  |  7

Dear Fellow Shareholders:

In Fiscal Year 2023, Enerpac Tool Group 
continued to raise the bar. It was a particularly 
exciting year as we began to see the results 
of our business transformation efforts with 
significant positive impacts, allowing us to 
become more efficient, more productive, and 
easier to do business with. Much of this work 
was part of our ongoing ASCEND transformation 
program, in which we implemented many 
employee-driven initiatives, driving significant 
growth and profitability for our company. At the 
same time, we have made great progress in our 
cultural transformation, with our team of over 
2,100 employees even more focused on driving our success while living our values of safety, 
integrity, ownership, teamwork, and agility, and working to fulfill our mission of making complex, 
often hazardous jobs possible — safely and efficiently. These and other efforts contributed greatly 
to our strong financial results in fiscal 2023.

Enerpac Tool Group

CEO LETTER 
Paul Sternlieb 

President and Chief Executive Officer

8%
FY23 Core 

Sales Growth*

22.8%
FY23 Adj. 

EBITDA Margin

CEO LETTER

FISCAL YEAR 2023 FINANCIAL RESULTS
In FY2023, we added to the momentum of FY2022’s strong 
financial results across the board. Our full-year revenue of $598 
million exceeded our initial outlook. Reported revenues grew 
5%, while core sales — which exclude the impact of foreign 
exchange and dispositions — were up 8% over the prior year. 
Adjusted free cash flow of $70 million also exceeded our initial 
guidance, increasing 57% year-over-year. Adjusted EBITDA 
of $136 million well exceeded our expectations and expanded 
65% year over year. Our Adjusted EBITDA margins expanded 
from 14.5% in FY2022 to 22.8% in FY2023, an increase of 830 
basis points.

COMPANY VALUES

SAFETY 

INTEGRITY

OWNERSHIP

TEAMWORK

AGILITY 

$70M
FY23 Adj. 

Free Cash Flow

On a core basis, product revenues expanded 12% year-over-year. At 
the same time, we implemented a more selective quoting process in 
our service business (particularly in the Middle East), resulting in an 
expected decline in revenue as we continued to focus on higher-quality 
business.

In addition to the strong revenue growth, we also continued to 
significantly improve the profitability of the company. In FY2023, gross 
margins expanded to 49.3%, up from 46.5% in FY2022 — an increase 
of 280 basis points. This was driven, in part, by the success of our Lean 
and 80/20 initiatives and our continued focus on operational excellence.

*Core growth represents organic revenue growth excluding the impact of foreign exchange rates, acquisitions, and dispositions.
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Enerpac Tool Group

CEO LETTER

to shareholders through the repurchase of 2.2 million shares.

REGIONAL GROWTH
Within the Industrial Tools and Service segment, three of our four geographic regions — 
Americas, Asia Pacific, and ESSAI (which included Europe, sub-Saharan Africa, and India) — 
generated double-digit revenue growth in FY2023. As for the MENAC region (which included 
Middle East, North Africa, and Caspian), revenues declined as expected, as a result of the 
aforementioned selective quoting process in our service business.

Beginning in FY2024, we are streamlining our geographic grouping and consolidating them 
into three regions: Americas, EMEA (which includes Europe, Middle East, and Africa), and Asia 
Pacific. This will enable us to continue to simplify the business and drive greater efficiencies.

ASCEND BUSINESS TRANSFORMATION PROGRESS
We introduced our business transformation program, ASCEND, almost two years ago, with 
the objectives of producing 1) accelerated organic growth go-to-market strategies, 2) improved 
operational excellence and production efficiency through Lean initiatives, and 3) greater efficiency 
and productivity in SG&A.

As we updated our go-to-market strategy, we realigned our resources to better match sales 
opportunities and focus on our four key vertical markets. We also implemented numerous 

initiatives around improving operational excellence and production 
efficiency. We continued our SKU rationalization initiatives, and 
we have set ambitious goals for driving more productivity in 
manufacturing, logistics, and sourcing, while also improving lead times 
and on-time delivery performance. These operational improvement 
efforts contributed to a solid expansion in gross margins. Finally, 
we executed a series of SG&A productivity initiatives, employing 
technology to create a leaner and more agile organization. These 
efforts enabled us to substantially reduce SG&A as a percentage 
of sales; this is a trend we expect to continue as we work toward 
achieving best-in-class levels in the industrial sector over time.

I’m pleased to report that we are ahead of schedule in terms of the timing and benefits of 
ASCEND. We anticipated an incremental $50 to $60 million in annualized adjusted EBITDA 
benefits by the end of FY2024. In fact, in FY2023 we achieved our goal a year ahead of plan, 
delivering an incremental $54 million of adjusted EBITDA.

Similarly, our initiatives to improve operational efficiency and 
productivity in SG&A proved very beneficial. Adjusted SG&A expense 
as a percentage of revenue, which excludes ASCEND and other one-
time charges from both periods, improved 550 basis points to 28.2%.

Diluted earnings per share (EPS) from continuing operations totaled 
$0.94 in FY2023, up from $0.33 in FY2022. Adjusted EPS increased 
approximately 80% to $1.45 compared with $0.81 in our prior year.

Finally, in FY2023 we were pleased to return approximately $58 million 

+80%
Adjusted Earnings 

Per Share
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solution, as well as our robust digital marketing and ecommerce program. We believe our digital 
strategy will enhance Enerpac’s ability to acquire and sustain long-term customer relationships. In 
fact, in FY2023 we nearly tripled the level of sales through the ecommerce channel.

Our third growth pillar is our customer-driven innovation program. Over the past two years, we 
have substantially reconfigured our new product development program with an increased level of 
customer insight and discipline in our processes. Most importantly, our product roadmap is now 
better aligned with our four key vertical markets — and all aimed at solving our customers’ most 
critical issues, while generating strong return on investment for Enerpac.

Finally, we are implementing an exciting set of initiatives to expand Enerpac’s presence in Asia 
Pacific. This includes the rollout of our second brand, providing a mid-tier offering to reach a 
relatively untapped segment and expand our addressable market.

ACQUISITION-LED GROWTH
Beyond the opportunities for organic growth, we are pursuing an M&A strategy focused on solving 
customer needs within our targeted vertical markets, while staying true to our mission of helping 
customers to execute complex, often hazardous jobs safely and efficiently. We have a disciplined 
approach with strict criteria for financial returns and strategic fit. I’m pleased to 
report that our M&A pipeline has grown more comprehensive and robust, and we are excited 
about the opportunities to expand our offerings to our customers as we focus on becoming a true 
solution provider.

Our strong liquidity and balance sheet support our capital allocation priorities, including internal 
investments to drive our organic growth and further execute our ASCEND transformation program, 
along with opportunistic share repurchases, and the capacity to pursue strategic acquisitions. At 
year-end FY2023, our leverage was 0.6x adjusted EBITDA, remaining well below our target range 
of 1.5x to 2.5x, and providing ample liquidity to pursue meaningful capital deployment.

Enerpac Tool Group

CEO LETTER

4-PILLAR GROWTH STRATEGY
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OUR STRATEGY: FOUR GROWTH PILLARS
Our growth strategy is comprised of four key pillars: 
expansion in targeted vertical markets, digital 
transformation, customer-driven innovation, and expansion 
in Asia Pacific. The first of these focuses on the targeted 
vertical markets of infrastructure, rail, industrial MRO 
(maintenance, repair, and operations), and wind. Not 
only do these large, fragmented markets provide exciting 
opportunities for growth and market share expansion; they 
are also benefiting from solid secular dynamics including 
broad infrastructure spending and the global transition to 
clean energy.

Our second pillar is digital transformation. This includes 
both our digital connectivity for our products through the 
implementation of Enerpac Connect, our proprietary IOT 
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In July, we further sharpened our pure-play focus by completing a competitive process to sell our 
Cortland Industrial ropes business, and we used the net proceeds to pay down existing debt and 
support further strategic investments in growth and profitability. Also, in September, we acquired 
the license, brand, and related intellectual property for Track Tools, which reflects our strategy to 
provide fully integrated solutions for railroads.

ENVIRONMENTAL, SUSTAINABILITY AND GOVERNANCE
In FY2023 we continued to strengthen our Women of Enerpac 
employee resource group and participation has increased by 58% 
from the prior year. Additionally, we created two new employee 
resource groups (ERGs): Pride@Enerpac (to support those who 
identify as LGBTQ+ or consider themselves an ally) and S.E.R.V.E. 
(for military veterans and first responders). These new groups have 
continued to grow since their respective launches. Our Executive 
Leadership Team members serve as executive sponsors for our 
ERGs to help guide and support these efforts to make Enerpac a 
more inclusive workplace. 

Additionally, we have built a sustainability function within Enerpac 
and added a full-time resource to lead this important function. As 
part of our focus on sustainability, we established energy metrics 
that are being tracked monthly and we completed over twenty energy audits at our facilities, 
resulting in key action plans to improve sustainability and impact on our environment. Finally, we 
are engaging our global workforce through the establishment of an employee resource group 
focused on sustainability.  

FINAL THOUGHTS
FY2023 was an exciting year for Enerpac Tool Group, and — given the progress we have made in 
improving the performance of the business — I couldn’t be more excited about our future. I would 
like to thank our employees around the globe for their dedication and hard work; our suppliers, 
channel partners, and customers for their ongoing support; and you, our shareholders, for the 
trust and confidence you have placed in our company.

Sincerely,

Paul Sternlieb
President and Chief Executive Officer
Enerpac Tool Group Corp.

Enerpac Tool Group

CEO LETTER

S.E.R.V.E.

PRIDE
@
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FY2019 FY2020 FY2021 FY2022 FY2023
Net Sales 654,758$   493,292$   528,660$   571,223$   598,204$   

Gross Profit 292,652     217,193     243,156     265,388     295,039     
Gross Profit % 44.7% 44.0% 46.0% 46.5% 49.3%

EBITDA from Continuing Operations
Earnings from continuing operations 8,067$       5,557$       40,212$     19,591$     53,649$     
Financing costs, net 28,163       19,218       5,266         4,386         12,389       
Income tax expense 10,657       2,292         3,763         4,401         15,249       
Depreciation & amortization 20,217       20,720       21,611       19,600       16,313       

EBITDA 67,104$     47,787$     70,852$     47,978$     97,600$     

Adj EBITDA from Continuing Operations
EBITDA 67,104$     47,787$     70,852$     47,978$     97,600$     
Impairment & divestiture charges (benefit) 22,827       (3,159)        6,198         2,413         (6,155)        
Restructuring charges 5,973         8,179         2,392         8,135         7,681         
Gain on sale of facility, net of transaction charges -             -             (5,359)        (585)           -             
Leadership transition charges -             -             609            8,269         783            
Business review charges -             -             -             3,002         -             
ASCEND transformation program charges -             -             -             13,616       35,419       
Accelerated debt issuance costs 288            -             -             -             -             
Purchase accounting inventory step-up charge -             403            -             -             -             
Pension curtailment -             (758)           -             -             -             
M&A charges -             -             -             -             1,015         

Adj. EBITDA 96,192$     52,452$     74,692$     82,828$     136,343$   
Adj EBITDA % 14.7% 10.6% 14.1% 14.5% 22.8%

Adjusted Earnings from Continuing Operations
Net Earnings (249,145)$  723$          38,077$     15,686$     46,561$     
Loss from discontinued operations, net of income tax (257,212)    (4,834)        (2,135)        (3,905)        (7,088)        

Earnings from Continuing Operations 8,067$       5,557$       40,212$     19,591$     53,649$     
Impairment & divestiture charges (benefit) 22,827       (3,159)        6,198         2,413         (6,155)        
Restructuring charges 5,973         8,179         2,392         8,135         7,681         
Gain on sale of facility, net of transaction charges -             -             (5,359)        (585)           -             
Leadership transition charges -             -             609            8,269         783            
Business review charges -             -             -             3,002         -             
M&A charges -             -             -             -             1,015         
ASCEND transformation program charges -             -             -             13,616       35,419       
Accelerated debt issuance costs 467            1,666         -             -             317            
Depreciation & amortization true up 1,704         -             -             -             -             
Purchase accounting inventory step-up charge -             403            -             -             -             
Pension curtailment -             (758)           -             -             -             
Net tax effect of reconciling items above (3,124)        (1,236)        1,984         (6,291)        (9,976)        
Other income tax (benefit) expense 8,945         (74)             (8,155)        210            144            

Adjusted Earnings from Continuing Operations 44,859$     10,578$     37,881$     48,360$     82,877$     

Adjusted Diluted Earnings per share from Continuing Operations
Net Earnings (4.04)$        0.01$         0.63$         0.26$         0.82$         
Loss from discontinued operations, net of income tax (4.18)          (0.08)          (0.04)          (0.07)          (0.12)          

Earnings from Continuing Operations 0.13           0.09           0.67           0.33           0.94           
Impairment & divestiture charges (benefit), net of tax effect 0.34           (0.04)          0.09           0.04           (0.11)          
Restructuring charges, net of tax effect 0.09           0.11           0.03           0.11           0.11           
Gain on sale of facility, net of transaction charges, net of tax effect -             -             (0.04)          (0.01)          -             
Leadership transition charges, net of tax effect -             -             0.01           0.12           0.01           
Business review charges, net of tax effect -             -             -             0.04           -             
M&A charges, net of tax effect -             -             -             -             0.01           
ASCEND transformation program charges, net of tax effect -             -             -             0.17           0.48           
Accelerated debt issuance costs, net of tax effect 0.01           0.02           -             -             0.00
Depreciation & amortization true up, net of tax effect 0.02           -             -             -             -             
Purchase accounting inventory step-up charge, net of tax effect -             0.01           -             -             -             
Pension curtailment, net of tax effect -             (0.01)          -             -             -             
Other income tax (benefit) expense 0.14           0.00 (0.14)          -             -             

Adjusted Diluted Earnings per share from Continuing Operations 0.73$         0.18$         0.63$         0.81$         1.45$         

Reconciliation of GAAP measure to Non-GAAP measures
(the following information is not included as part of Enerpac Tool Group's SEC Form 10-K)

(US$ in thousands)

Reconciliation of GAAP measure to Non-GAAP measures



FY2019 FY2020 FY2021 FY2022 FY2023
Adjusted Free Cash Flow

Cash (used in) provided by operating activities 53,845       (3,159)        54,183       51,736       77,603       
Capital expenditures (26,755)      (12,053)      (12,019)      (8,417)        (9,400)        
Proceeds from sale of property, plant and equipment 1,642         708            22,409       1,176         685            
Other (1,625)        1,487         4,599         -             973            

Adjusted Free Cash Flow 27,107       (13,017)      69,172       44,495       69,861       

Core Sales Growth for FY2023 FY2022 FY2023
Net Sales 571,223     598,204     5%
Fx Impact (10,998)      -             
Divestiture Impact (5,556)        (121)           
Core Sales 554,669     598,083     8%

Net Sales - Product 454,126     490,629     8%
Fx Impact - Product (9,035)        -             
Divestiture Impact - Product (5,556)        (121)           
Core Sales - Product 439,535     490,508     12%

Net Sales - Service 117,097     107,575     -8%
Fx Impact - Service (1,962)        -             
Core Sales - Service 115,135     107,575     -7%

Adjusted Selling, general and administrative expenses FY2022 FY2023
Selling, general and administrative expenses 216,874$   205,064$   
Gain on sale of facility, net of transaction charges 585            -             
Leadership transition charges (8,269)        (783)           
Business review charges (3,002)        -             
ASCEND transformation program charges (13,610)      (34,495)      
M&A charges -             (1,015)        

Adj. Selling, general and administrative expenses 192,578$   168,771$   

Notes:
For all reconciliations of GAAP measures to non-GAAP measures, the summation of the individual components may not equal the total due to 
rounding. With respect to the earnings per share reconciliations the impact of share dilution on the calculation of the net earnings or loss per share 
on discontinued operations per share may result in the summation of these components not equaling the total earnings per share from continuing 
operations. 

(the following information is not included as part of Enerpac Tool Group's SEC Form 10-K)
(US$ in thousands)
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Former EVP and CHRO of Johnson Controls International plc

Sidney S. Simmons, II 
Founder and Principal at Simmons Law

EXECUTIVE OFFICERS

This Annual Report contains certain statements that constitute forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 that involve risks 
and uncertainties. The terms “may,” “should,” “could,” “anticipate,” “believe,” “estimate,” “expect,” “objective,” “plan,” “project” and similar expressions are intended to identify forward-looking 
statements. Such forward-looking statements are subject to inherent risks and uncertainties that may cause actual results or events to differ materially from those contemplated by such 
forward-looking statements. In addition to the assumptions and other factors referred to specifically in connection with such statements, factors that may cause actual results or events 
to differ materially from those contemplated by such forward-looking statements include, without limitation, general economic uncertainty, market conditions in the industrial, oil & gas, 
energy, power generation, infrastructure, commercial construction, truck and automotive industries, the impact of geopolitical activity, including the invasion of Ukraine by Russia and 
international sanctions imposed in response thereto, the ability of the Company to achieve its plans or objectives related to its growth strategy, market acceptance of existing and new 
products, market acceptance of price increases, successful integration of acquisitions, the impact of dispositions and restructurings, the ability of the Company to continue to achieve 
its plans or objectives related to the ASCEND program, operating margin risk due to competitive pricing and operating efficiencies, supply chain risk, material, labor, or overhead cost 
increases, tax law changes, foreign currency risk, interest rate risk, commodity risk, tariffs, litigation matters, impairment of goodwill or other intangible assets, the Company’s ability to 
access capital markets and other risks and uncertainties that may be referred to or noted in the Company’s reports filed with the Securities and Exchange Commission from time to time, 
including those described under “Item 1A. Risk Factors” of the Form 10-K for the fiscal year ended August 31, 2023 included in this Annual Report. We disclaim any obligation to publicly 
update or revise any forward-looking statements as a result of new information, future events or any other reason.
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