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“Do the right thing and re-earn their trust today. It’s a
formula that will never change at U.S. Bank. Grounded in
ethics and integrity, our one U.S. Bank philosophy drives
our focus on achieving a strong financial performance,
delivering a unified customer experience, getting better
every day and becoming the most trusted choice.”

- Richard K. Davis, Chairman and Chief Executive Officer, U.S. Bancorp
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Fellow shareholders:

Trust.

It was the most important word in banking when | opened my
teller window for the first time as an 18-year-old banker in 1976.

Every day, men, women, families and small business owners
looked me in the eye and trusted me with their hard-earned
dollars. That daily eye contact at the teller window taught me
everything | needed to know as a banker: do the right thing

and re-earn their trust today.

Richard K. Davis
Chairman and

Chief Executive Officer
U.S. Bancorp
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It was a simpler time, when digital
footprint, tokenization and
cybersecurity were only science-
fiction terms. Transactions were
passed through my window, not
through fiber optics. Real-time
speed was the time it took bills and
payments to go from mailbox to
mailbox via the U.S. Postal Service.

Times have changed. The essence of
the relationship between bankers and
customers, however, has not: do the
right thing and re-earn their trust today.

Preserving, protecting and nurturing
trust has been the centerpiece of my
professional journey and the platform
on which U.S. Bancorp has created
shareholder value for decades. Now,
as | wind down my 41-year career as a
banker —in a very complex, fast-paced,
digital age — it is clear that preserving,
protecting and nurturing trust is more
important than ever for U.S.Bank —and
the entire banking industry.

| am proud that every morning, our
73,000 employees start their days

by opening their figurative teller
windows — together. This togetherness
in purpose is our formula that we

call “one U.S.Bank” —and it is the
foundation for how we generate
long-term growth, help customers

achieve financial security, revitalize
communities, embrace sustainable
business practices and, ultimately,
become the most trusted choice for
all our stakeholders.

Do the right thing and re-earn their
trust today. It’s a formula that will never
change at U.S. Bank.

U.S.Bank

Operating as one U.S. Bank is not

a fancy business model or a new
centralization strategy — it is merely a
crisp expression of the culture we are
building across our enterprise.

Grounded in ethics and integrity,
our one U.S. Bank philosophy drives
our focus on achieving a strong
financial performance, delivering a
unified customer experience, getting
better every day and becoming the
most trusted choice.

This alignment complements our
diversified business model, where
our four distinct, core businesses —
Consumer & Small Business Banking,
Wholesale Banking, Payment
Services and Wealth Management &
Securities Services — come together
as one strong enterprise.



And, our ability to operate as one
U.S.Bank is a primary reason we are
able to deliver a consistent, predictable
and repeatable financial performance
year after year.

one U.S.Bank: Consistent,
predictable, repeatable

In my final full year as CEO, | am proud
of our outstanding financial performance
in 2016, with record net income, earnings
per common share and revenue.

In a challenging calendar year in which
the environment was often unpredictable,
we once again delivered industry-
leading return on average assets (ROA),
return on average equity (ROE) and
efficiency ratio — number one in each
metric compared to our peers. In
addition, we returned 79 percent of our
earnings to shareholders through share
buybacks and dividends, increasing
our dividend by nearly 10 percent.

It is the kind of consistent, predictable
and repeatable financial performance
our shareholders have learned

to expect from U.S. Bank and this
management team — and the kind of
performance | expect under Andy
Cecere’s leadership when he succeeds
me as CEO at our annual meeting.

Andy and | have partnered together for
the past 10 years to lead this company
and he is one of the strongest and
most capable leaders in the banking
industry. He has tremendous intellect
and business insight, which will help
him maintain U.S. Bank’s industry-
leading financial strength. He also has
an innate curiosity that will challenge
the organization to focus on innovations
that improve the customer experience.

With an intense focus on our
customers’ experiences, we believe
the fundamental elements of our
core businesses are solid and we are
well positioned for growth in 2017
and beyond.

one U.S. Bank: Unified
customer experience

When | was a teller, it was my job to
stand and wait for customers to come
to me. Not anymore. Today, we believe
in making the bank available to our
customers where, when and how they
prefer — and that requires multiple
channels, including mobile devices,
personal computers, ATMs, the phone
and our bank branches.

We know customers are doing more
transactions online and through mobile
platforms. Currently, our non-branch
channels have approximately 82 million
interactions a month. We make all those
channels available to our customers —
and they use what is most attractive
and convenient for them.

This is what customers expect from us
today: a seamless experience, where
U.S. Bank adjusts to them throughout
their financial lifetimes; from first job to
first house, from retirement planning to
estate planning and from a new small
business to a growing large business.

We believe there’s tremendous value

in having a relationship with a bank you
can rely on as needs change over a
lifetime — a relationship that gets better
every day.

one U.S. Bank: Better every day

Continuous improvement — that’s
our goal.

Every day, U.S. Bank wants to be a
little better at what we do — from the
top of the organization down. We want
to grow revenue a little faster, when
prudent; we want to operate more
efficiently, when possible; and we want
to be more customer-focused, always.

So, while we were generating industry-
leading returns in 2016, we also made
important investments in our long-term
growth strategy, especially initiatives
designed to get better every day.

Faster, easier and safer payments are
one of those areas. In early 2016,
U.S. Bank was the first bank to launch

$4468B

year-end assets
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on the ZelleSM payment platform, which
is owned by a consortium of banks.
Zelle will reach more than 76 million
consumers in 2017 through the

mobile banking apps of the financial
institutions in the network.

And, this is precisely what American
consumers are demanding today.

In an era when everything happens
instantly, the banking industry is
leading the way in safe, secure and
interconnected payments. As more
and more banks join the Zelle platform,
this innovation will be a cornerstone
for customers’ preferred way to engage
with us.

Willingly and transparently
strengthening our customer interfaces
is one example of how we get

better every day and strengthen our
trust relationships.

one U.S.Bank:
Most trusted choice

More than any other year in recent
history, U.S. Bank was recognized for
the overall quality of its performance
and achievements in 2016.

We are always proud of our consistently
excellent financial performance; however,
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we are particularly proud of how our
people strive to be the most trusted
choice every day and how that comes
to life in so many different ways.

For the third year (including 2017), the
Ethisphere® Institute named U.S. Bank
to its World’s Most Ethical Companies®
list. For the tenth year, the Ponemon
Institute named U.S. Bank the Most
Trusted Bank. For the tenth year,

U.S. Bank received a perfect score in
the Corporate Equality Index and was
named a Best Place to Work by the
Human Rights Campaign Foundation.
For the seventh year, Fortune magazine
named U.S. Bank the number one
superregional bank. And for the first time,
Money® magazine named U.S. Bank
the Best Big Bank in the country.

We also care deeply about promoting
sustainable business practices while
supporting economic growth — it is one
of the reasons why we invested more
than $2.6 billion in environmentally
responsible business opportunities

in 2016.

We are proud of these achievements
and commitments because they
reflect our committed employees
and our culture. Our success in 2016
was a result of the superlative effort

of our people working hard as one
U.S. Bank — and we did it with ethics
and integrity.

one U.S.Bank:
A story built on trust

| have always been a big believer
in the power of storytelling. Stories
capture imaginations. Stories
teach lessons. Stories make the
complex simple. Stories make
everything three-dimensional.

| am intensely proud of the U.S. Bank
story.

It is compelling. It is customer focused.
It is one of excellence. It is transparent.
It is evolving. It is diverse and inclusive.

It is about making possible happen.
And, it is getting better.

It’s a story built on trust.

| am also deeply proud of my

U.S. Bank story. It has been an honor
and privilege to serve as CEO of the
greatest bank in the world for the past
10 years, and | am grateful that | will
continue to serve as Chairman of the
Board. As | close the CEO chapter of
my U.S. Bank career, let me assure
you, the U.S. Bank story is just getting
started. Because of the trust that we

customers

work to re-earn every single day, we are
operating from a position of strength.

Thank you for the support you have
shown me over the years, and thank
you for your continued trust in the
U.S. Bank story. The future is bright
for our shareholders, customers,
communities and employees.

Trust. 1t’s still the most important word
in banking.

Sincerely,

\

Richard K. Davis

Chairman and Chief Executive Officer
U.S. Bancorp

February 23, 2017

by
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Financial highlights

Net Income Attributable to
U.S. Bancorp (in millions)

Return on
Average Assets

2016 || 3¢
2015 [ 1.44%
2014 [ 1.54%
2013 [ 1.65%
2012 [ 1.65%

Net Interest Margin (TEB*)

2016 | ;.o
2015 [ s.05%
2014 [ 3.23%
201 [ 5.14%
2012 [ 3.58%

Average Assets (in millions)

2015 [ s408,865
2014 [ s380,004
2013 [ s352,680
2012 [ $342,849

*Taxable-equivalent basis.

(a) See Non-GAAP Financial Measures beginning on page 66.

Diluted Earnings
per Common Share

20t I s> s
2014 [ ss.08
2013 [ s3.00

2012 [ s2.84

Return on Average
Common Equity

2016 [ .47
2015 [ 14.0%
2014 [ 14.7%
2013 [ 15.8%
2012 [ 16.2%

Efficiency Ratio®

201 [ 5o
2015 [ 53.8%
2014 [ 53.2%
201> [ 5.+
2012 [ 51.5%

Average U.S. Bancorp
Shareholders’ Equity (in millions)

201 I 57529
201 I s 51
2014 [ s42,837
2013 [ $39,917
2012 [ 537,611

Dividends Declared
per Common Share

2015 [ s1.010
2014 [ s.965
2013 [ s.885
2012 [ s.780

Dividend Payout Ratio

2016 [ NNEG s::.o°:
2015 [ 31.8%
2014 [ 31.1%
2013 [ 290.3%
2012 [ 27.4%

Common Equity
Tier 1 Capital®

Total Risk-Based Capital®

201 | 1.2%
2015 [ 2%
2014 [ 13.6%
212 [ 12.1%

(b) December 31, 2016, 2015 and 2014, calculated under the Basel Ill transitional standardized approach; all other periods calculated under Basel I.



Financial summary

Year Ended December 31 2016 2015
(Dollars and Shares in Millions, Except Per Share Data) 2016 2015 2014 v 2015 v 2014
Net iNtEreSt INCOME....uiiiieeeiee ettt $11,528 $11,001 $10,775 4.8% 21%
Taxable-equivalent adjustment@®............ccooceviiienieieniceeeeee 203 213 222 (4.7) (4.1)
Net interest income (taxable-equivalent basis)©..........ccccccccvveennes 11,731 11,214 10,997 4.6 2.0
Noninterest income ... 9,577 9,092 9,164 5.3 (.8)
Total net revenue ...... . 21,308 20,306 20,161 4.9 7
Noninterest expense .......... .. 11,676 10,931 10,715 6.8 2.0
Provision for credit I0SSES .....uiviiiiiiiiiiieee e 1,324 1,132 1,229 17.0 (7.9
Income taxes and taxable-equivalent adjustment .........ccccccccvneeenn. 2,364 2,310 2,309 2.3 -
NET INCOME.coiiiiieeee et e e e e 5,944 5,933 5,908 2 4
Net (income) loss attributable to noncontrolling interests............. (56) (54) (57) (8.7) 5.3
Net income attributable to U.S. Bancorp.......cccoceeveeveeeeseeeceeseeenens $5,888 $5,879 $5,851 2
Net income applicable to U.S. Bancorp common shareholders... $5,589 $5,608 $5,583 (.3)
Per Common Share
Earnings Per SNAre ........coooeoiiiiiireeeeee e $3.25 $3.18 $3.10 2.2% 2.6%
Diluted earnings per share ........... . 3.24 3.16 3.08 2.5 2.6
Dividends declared per share . 1.070 1.010 .965 5.9 4.7
Book value per share ................... . 24.63 23.28 21.68 5.8 7.4
Market value per Share ........ccccceecceeeeciiee e 51.37 42.67 44.95 20.4 (5.1)
Average common shares outstanding .......ccccoceiiiieiiiiiiniiiicneeee 1,718 1,764 1,803 (2.6) (2.2)
Average diluted common shares outstanding ..........ccoceeveeiiiiniieenne. 1,724 1,772 1,813 (2.7) 2.3
Financial Ratios
Return on average assets.......cooiiiiiiiiiiiiic i 1.36% 1.44% 1.54%
Return on average common €qUIty .......ccoccueeriiiieeiiieeeiieee e 13.4 14.0 14.7
Net interest margin (taxable-equivalent basis)@...........cccccevvreeriennen. 3.01 3.05 3.23
EFfiCiENCY ratio®® .......oce i 54.9 53.8 53.2
Average Balances
o= o SRR $267,811 $250,459 $241,692 6.9% 3.6%
Investment SeCUNties® ........coiiiiiii e 107,922 103,161 90,327 4.6 14.2
Earning @SSEIS ....uuuiiiiiiiiiiieeee e 389,877 367,445 340,994 6.1 7.8
Assets ... .. 433,313 408,865 380,004 6.0 7.6
DEPOSItS .. .. 312,810 287,151 266,640 8.9 7.7
Total U.S. Bancorp shareholders’ equity .........cccceeeveiniieiiiciiiennieeenne. 47,339 44,813 42,837 5.6 4.6
Period End Balances
[0 = o PSSP $273,207  $260,849 $247,851 4.7% 5.2%
4,357 4,306 4,375 1.2 (1.6)
.. 109,275 105,587 101,043 3.5 4.5
AASSEES .ttt 445,964 421,853 402,529 5.7 4.8
DIEPOSIES 1. veueeterie et er ettt 334,590 300,400 282,733 11.4 6.2
Total U.S. Bancorp shareholders’ equity ........ccoceeieeiieeeiiniiienieeene. 47,298 46,131 43,479 25 6.1
Capital Ratios
Basel lll transitional standardized approach:
Common equity tier 1 capital........c.ccooerieeiiiiieeee 9.4% 9.6% 9.7%
Tier 1 CaPital oo 11.0 11.3 11.3
Total risk-based capital .........coocciiieieiiiciee e 13.2 13.3 13.6
LEVEIAJE . it 9.0 9.5 9.3
Common equity tier 1 capital to risk-weighted assets for the
Basel lll transitional advanced approaches......c.ccccoeccuveeeeereeccenns 12.2 12.5 124
Common equity tier 1 capital to risk-weighted assets estimated
for the Basel Ill fully implemented standardized approach®©......... 9.1 9.1 9.0
Common equity tier 1 capital to risk-weighted assets estimated
for the Basel Ill fully implemented advanced approaches®.......... 1.7 11.9 11.8
Tangible common equity to tangible assets©..........ccocecviiinienenne 7.5 7.6 7.5
Tangible common equity to risk-weighted assets®............cccccceeieennne. 9.2 9.2 9.3

(@) Utilizes a tax rate of 35 percent for those assets and liabilities whose income or expense is not included for federal income tax purposes.

(b) Excludes unrealized gains and losses on available-for-sale investment securities and any premiums or discounts recorded related to the transfer of investment

securities at fair value from available-for-sale to held-to-maturity.
(c) See Non-GAAP Financial Measures beginning on page 66.
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Chairman and President and Executive Vice President, Executive Vice President
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President and Retired Chairman and President and Chief Executive
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U.S. Bancorp Medtronic, Inc. Puget Sound Energy, Inc.
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Port Commission
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Roland A. Hernandez
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Retired Chairman, President
and Chief Executive Officer,
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Services, Inc. (Lead Director)

O’dell M. Owens, M.D., M.P.H. Craig D. Schnuck Scott W. Wine
President and Chief Executive Former Chairman and Chairman and Chief Executive
Officer, Interact for Health Chief Executive Officer, Officer, Polaris Industries, Inc.
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one U.S.Bank:
Our growth strategy

U.S. Bank has the right business model to generate and sustain its industry-leading
financial performance. Our four core businesses are the engines of growth: Consumer
& Small Business Banking, Wholesale Banking, Payment Services and Wealth
Management & Securities Services. Working together to bring the power of the whole
bank to every customer, every single day.

We continually invest in our vision of the future to produce consistent, predictable
and repeatable results. Our people come to work each morning focused on our three
strategic pillars — deliver a unified customer experience, get better every day
and be the most trusted choice.



Deliver a
unified customer
experience

Delivering a customer-focused
experience means improving
how we reach customers. Like
being the first bank to use mobile
to open accounts. And using our
data intelligence to bring a next-
generation, holistic experience to
customers across U.S. Bank.

Adhering to our strategy means
we strive to be better today than
we were yesterday. Continually
testing. Ilterating. Evolving.

Being the most trusted
choice means having
rigorous governance, a stellar
reputation and the highest
ethical standards — all of
which earn us top honors in
our local communities and
across the industry.

Our strategy helps us deliver
the unparalleled experience of
one U.S. Bank.

Get better

every day

Be the
most trusted
choice
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Despite the warp speed of evolving digital innovations, at the
end of the day, banking is still a business about people and
for people. Together, our four core businesses — Consumer
& Small Business Banking, Wholesale Banking, Payment
Services and Wealth Management & Securities Services —
form one united organization. Our whole is much more than
the sum of our parts. Together, we invest our hearts and
minds to power human potential and give our customers the
experience of one U.S. Bank.

one U.S.Bank: Consumer &
Small Business Banking

U.S. Bank serves millions of retail and small business
customers. Staying a step ahead requires delivering a

unified customer experience, which in turn drives U.S. Bank’s
growth and customer loyalty. Today’s landscape is changing
almost every aspect of daily life. Banking is no exception.
U.S.Bank is focused on being where the customer is, and
investing in delivering service in exactly the right way. This

is true for everything from technology, to branch design, to
engaging customers at the human level. Even understanding
the distinctive perspectives and cultures that shape how
customers think about and manage their hard-earned dollars.

Changing the face of banking

We’ve long since seen paper transactions go by the wayside.
Today, digital is the new cash. In 2016, U.S. Bank was one of
the first banks to join the Zelle, a new payments network that
will change how customers do things — like pay the babysitter
or split the dinner tab with friends. In 2017, the full Zelle
experience will be available to our customers, with more than
19 financial institutions joining us to help make payments
easier, faster and more secure.

U.S.Bank Stadium
opened in downtown
Minneapolis, Minnesota,
in the summer of 2016.

73,000+

employees




While today’s transactions are often digital, relationships and
the human touch remains at the heart of banking. U.S. Bank
continues to place employees and branches where customers
expect us to be, whether in their neighborhoods, local grocery
stores, student unions or corporate offices. In 2016, from
Seattle to Minneapolis, we introduced new U.S. Bank branch
concepts tailored to personalized interactions with customers,

new line of credit.

219,000

total employee
volunteer hours
in 2016
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Making community possible

In 2016, U.S. Bank launched the
Community Possible Relay, complete
with a mobile baton — the Big Blue Bus.
The goal of the relay was to revitalize
volunteerism and inspire 153,000

volunteers, representing 1,000 volunteers
for each year the bank has been in
business. The relay was led by team
captains Dixcy Sulistyo and Jibreel Black.
Together with their driver, John, they
traveled 13,000 miles, visiting 38 cities

in 25 states.

During the relay, employee volunteers built
homes, cleaned up playgrounds and taught
financial education. Overall, employees
served more than 177,000 individuals and
worked with 96 nonprofit partners.

whether they need help planning for retirement or opening a

U.S. Bank also made a difference in our communities last year
by launching the Safe Debit Account, giving customers the
benefits of a traditional checking account without checks or

“Through those experiences, it became
even clearer to me how we as people are
more alike than we are unalike, and how
much we need one another,” said Sulistyo.

“We are so much stronger when united,
and it is not only amazing, but beautiful,
to witness the possibilities that can be
accomplished when people work together.”

Even though the relay is over, the journey
is not truly finished. U.S. Bank employees
will continue to invest their time, resources
and passion in economic development

by creating stable jobs, better homes and
vibrant communities.

1
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overdraft fees. It provides a safe, affordable way for customers
to deposit money, withdraw cash, pay bills and manage their
accounts through mobile or online banking. This affordable
solution can help turn more people into savers by easily
enabling them to forge their first-ever financial relationship.

Making innovation possible

Looking to the future, innovation presents a whole new frontier
of possibilities. We work closely with companies in the fintech
(financial technology) space to stimulate new ways of thinking,
challenge old assumptions and create a better tomorrow for
our customers. Imagine cars that can talk to the pump and
pay for gas; ordering and paying for merchandise with the
spoken word; protecting and unlocking credentials with the
swipe of a fingerprint or scan of the eye. These are just a few
of the many ways in which our world is changing and how
U.S.Bank is working to harness the future for our customers.

one U.S.Bank: Wholesale Banking

In the increasingly complex business environment, U.S. Bank
continues to be the consistent, predictable and reliable
solution that middle market, large corporate, commercial real
estate and financial institution customers turn to for their most

' ‘“'
|

Commercial banking expansion

In 2016, our commercial banking business new commercial banking locations, we are

expanded into new geographic areas serving middle market businesses across
as part of a broader growth strategy to all industries, providing services such
gain market share in regions where we as lending, deposits, payments, capital
already have a strong presence. We hired markets and foreign exchange. In Orlando
commercial bankers in Orlando, Florida, and in Charlotte and in cities across the
and Charlotte, North Carolina, cities where country, we are focused on doing all

we have many employees and strong that we can to power potential and help
relationships with business customers business owners succeed.

and the larger community. From these

Zelle will reach

>/6M

customers




Zelle™

The next phase in our investment
came with the introduction of Zelle,

a new, faster payments network built
in concert with Early Warning® and
other leading financial institutions. The
full Zelle experience will go live in early
2017 and will be directly embedded
within our mobile banking channel, with
a consumer-facing app for person-
to-person payments to be released
later this year.
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important financial and operational needs. With our industry-
leading financial strength and best-in-class debt ratings, we
are uniquely positioned to help customers grow and stay a
step ahead.

Getting better every day

Over the past year, our Wholesale Banking group has
continued to grow and evolve. The management team shared
its vision and launched a new effort to drive growth by
attracting and retaining top talent, winning new customers
and building deeper relationships with existing customers.

And it’s working.

In 2016, average commercial loans grew by 9.7 percent.

We achieved record revenue and market share gains in

several areas and continued to grow our Foreign Exchange

business. The Commercial Banking group extended its reach
\J into new territories including Florida and North Carolina.

In Global Treasury Management, we enhanced the award-
winning Working Capital DNA® engagement process and
made important changes in our product development group
to drive further innovation and growth.

And many in the marketplace are taking notice.

In November 2016, Greenwich Associates named U.S. Bank
a Best Brand overall for Small Business and Middle
Market Banking.

Bringing the whole bank to the customer

As one bank, we work diligently to bring the whole bank
to the customer. Last year we enhanced and expanded



— 14

“We’re extremely proud to partner with
Freedom Alliance to present a mortgage-free
home to Staff Sergeant Milosevic, a veteran
who valiantly served our country.”

Michael Ott

President, The Private Client Reserve
and Executive Sponsor of Proud to Serve
Business Resource Group

our long-standing Building Deeper Relationships program,
making it even easier for customers to leverage the deep
wealth of knowledge and expertise across our organization.

We offer expert guidance backed by financial strength and
best-in-class debt ratings, making U.S. Bank a reliable
and innovative partner. That’s why we work with nearly
90 percent of the Fortune 1000 companies that choose

us as their bank each year.

one U.S.Bank: Payment Services

In a changing world, our strong and diverse capabilities enable
us to participate at every point in the payments life cycle.

We focus on making it easier for customers to do business
with U.S. Bank and ultimately helping businesses make
commerce happen.

Our integrated payments approach is comprised of three
businesses: consumer and small business issuing under our
Retail Payments Solutions group; corporate issuing from
Corporate Payment Services; and our merchant services
division, Elavon, Inc., a wholly owned subsidiary. Spanning

14 countries and three continents, these three distinct
businesses consistently rank in the top five or better in annual
industry reports.! Investments in new products and services,
distribution, innovation and leading capabilities are the
foundation for our continued growth.

As reported by annual Nilson Rankings. U.S. Bank and Elavon rank in the top five or better for
U.S. general purpose cards, U.S. merchant acquiring, U.S. debit cards and commercial card
issuing. Nilson Report issues are February 2016 Issue 1081, p. 4; March 2016 Issue 1082, p. 9;
April 2016 Issue 1084, p. 10; June 2016 Issue 1089, p. 1.

|v

$5,888m

net income




Taking note and taking names

Each year, U.S. Bank earns top industry accolades from
around the world, earning the trust of our customers and
partners along the way.

= Business Intelligence Group’s BIG Award for Business
named Corporate Payment Services’ AP Optimizer the
2016 New Product of the Year in the Businesses Service
category, for helping business customers maximize
cash flow.

= For the third consecutive year, Money® magazine named
the U.S. Bank Business Edge™ Platinum credit card the

Best for Borrowing in the Small Business category of their

annual Best Credit Cards listing.

2,000

U.S.Bank
employees are
veterans

The H.O.M.E. program

Army Staff Sgt. Marko Milosevic spent more through community partnerships, like Freedom
than 10 years in service to his country, including Alliance. Through this program, Milosevic, his wife
a dozen deployments to Afghanistan and Irag. and three children received a mortgage-free home
He’s a decorated veteran with two Bronze Stars in Forest Lake, Minnesota, in 2016.

AN SEVET AT ESmMETe e ML, Milosevic is already making a difference in the Twin

However, Milosevic’s service came at a cost. Cities community. He volunteers with his local
He medically retired from the Army in 2014 due to county jail to help other veterans get the support they
a traumatic brain injury, post-traumatic stress and need from the U.S. Department of Veterans Affairs.

nerve damage to his arms and back. And like many
veterans, he faced challenges transitioning back
to civilian life.

“I’'m incredibly blown away and humbled to have

even been considered for this program,” Milosevic
says. “| know many people don’t get a break like this.
At U.S. Bank, we put people first. Our H.O.M.E I’'m hoping | can use this blessing as a platform to
(Housing Opportunities after Military Engagement) reach other veterans who are also healing physically
program brings that commitment to life by providing and mentally.”

mortgage-free homes to military service members
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The creation of Elavon’s
Converge payment platform

is a prime example of a better
experience when customers
and technology intersect.

The business owners we serve
told us they needed a more
flexible, simple-to-use method
to accept payments and drive
sales in their stores, over the
phone, online and on the go.

So, we quickly set to work, first
gathering feedback, watching
market trends and observing
competitor products. We then
integrated this research with

a creative vision, focusing the
product design on the features
and functionality our customers

From there, our agile software
development teams fine-tuned

= |n Poland, Elavon was awarded the Business Premium
award from Bloomberg BusinessWeek Polska for innovation
and service for its new, small business mobile point-of-sale
solution.

A balancing act

At U.S. Bank, we continually balance client security and
privacy with the convenient possibilities our customers
demand. Last year, we were the first bank to launch

Visa’s geolocation service — new, opt-in technology in our
mobile apps that enables location matching on credit card
transactions. The service minimizes cardholder disruption
and helps reduce fraud.

And Elavon, our merchant services division, balances security
and convenience by ensuring that businesses have the latest
in secure, card acceptance technology. Elavon leads the
industry with 56 percent of its U.S. customers switching to
EMV-enabled technology in 2016.2

MasterCard has recognized Elavon for continuing to lead the industry in the number of merchants
converted to EMV equipment.

need now and want in the future.

ConvergesM payment platform

the product by incorporating
customer feedback into their
designs along the way.

The resulting Converge features
a mobile point of sale powered
by a harmonized platform

that enables our customers

to reconcile sales, capture
knowledge and gather insights
to help inform and grow

their business.

And that’s only the beginning.
“The finish line is the starting
line,” said Chris Thorn, Project
Group Manager for Elavon. When
product functionality is finally
released to the market, it might
be the end of that development
cycle, but it is just the beginning
for measuring customer
experience.

Elavon
processed

=~OB

credit card
transactions




Our passion to make commerce possible for our customers
drives us to better connect and digitally engage clients.

Last year, we made it even easier for corporate customers to
choose virtual card payments by unveiling APConnector™.
This innovative system minimizes the effort, security concerns
and expense of integrating merchant software with our
payment systems.

Wherever commerce happens

Ahead of its time, we established an innovation practice group
a decade ago to support the Payment Services group. The
team’s award-winning work is embedded across our business
and helps U.S. Bank stay on top of evolving technology, new
customer demands and partnership opportunities that make
the impossible, possible for our customers.

From the consumer who uses rewards points to make a
dream vacation a reality. To an enterprising business owner
who knows it’s possible to expand, create efficiencies and
save costs with smart, secure payment solutions. Payment
Services at U.S. Bank is uniquely positioned to be the one
source customers and partners count on to balance security,
convenience and innovation — wherever commerce happens.

one U.S. Bank: Wealth Management &
Securities Services

Weal