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Prudential’s iconic Rock is back: new campaign symbolizes strength and resilience

During pandemic, half of Americans report searching for strength and resilience in financial services brands

NEWARK, N.J., July 23, 2021 - Who'’s Your Rock? That question catalyzes Prudential Financial, Inc.’s
(NYSE: PRU) newest commercial premiering during the NBC broadcast of the opening ceremonies of the
Tokyo Olympics, and an international campaign that re-establishes the company’s iconic Rock, a symbol of
financial strength and resilience.

For the first time in a decade, Prudential is re-emphasizing its famous Rock, introduced in its advertising 125
years ago. The move marks a renewed emphasis on the company’s Rock Solid financial solutions, planning
and investments, supporting people to find their “rocks” as the importance of strength and resilience
endures—especially as financial security remains an elusive goal for many.

In fact, as the U.S. begins to emerge from the pandemic, more than 2 in 3 Americans (68%) express concern
about their financial futures, and 62% are anxious about their current finances, paying off debt (54%),
covering everyday expenses (52%) and spending on healthcare (56%), according to a poll commissioned by
Prudential.* And 1 in 2 people say it’s more important that the companies and brands they turn to for
financial services are trustworthy, responsive, strong, and resilient, compared to one year ago.

“We want to re-establish the significance of the modern Rock and what it stands for in people’s lives,” says
Susan Somersille Johnson, Prudential’s chief marketing officer. “Ultimately, it signifies finding our sources
of strength during these extraordinary times, and that our customers can rely on us.”

Prudential is also sponsoring the USA Climbing team as the sport makes its debut at this year’s games. The
partnership spotlights a new generation of inspiring American athletes who represent the future of climbing
and embody the company’s shared attributes of strength, performance, and reaching new heights.

“The Rock symbolizes our purpose of making lives better by solving people’s financial challenges. It’s the


https://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.investor.prudential.com%2Fhome%2Fdefault.aspx&esheet=52464881&newsitemid=20210723005097&lan=en-US&anchor=NYSE%3A+PRU&index=1&md5=a1d908dccbaf4070d19a1b09084cea2b

force that propels us forward to focus on customer needs, and to drive growth for our clients, employees, and
investors,” says Andy Sullivan, head of Prudential’s U.S. Businesses.

Starting today, Prudential’s “Who’s Your Rock” commercial airs in major markets across the United States
including New York, Los Angeles, Chicago, Miami, Dallas, San Diego, San Francisco, Washington, D.C.,
Philadelphia, Boston, Atlanta, Detroit, and Hartford, Connecticut. The full campaign, which runs through
December, will air on national and local TV, connected TV, social, digital, audio and sponsorships, and
extends internationally to Brazil and Mexico.

About Prudential Financial, Inc.

Prudential Financial, Inc. (NYSE: PRU), a financial wellness leader and premier active global investment
manager with more than $1.5 trillion in assets under management as of March 31, 2021, has operations in the
United States, Asia, Europe, and Latin America. Prudential’s diverse and talented employees help to make
lives better by creating financial opportunity for more people. Prudential’s iconic Rock symbol has stood for
strength, stability, expertise and innovation for more than a century. For more information, please visit

news.prudential.com.
*Polls conducted for Prudential by Morning Consult.
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