Tyson Foods, Inc. Supplemental Information

Sales Mix - Third Quarter Fiscal 2012
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Sales Breakdown By Segment - Third Quarter Fiscal 2012
($millions) YOY % of

Revenue Change Total
Chicken $2,902 3.6% 34.1%
Beef $3,487 -0.8% 40.9%
Pork $1,344 -4.5% 15.8%
Prepared Foods $764 -5.0% 9.0%
Other $24 n/a 0.2%
Intersegment Sales -$213  -31.3%

Total Company $8,308 0.7%

Sales Breakdown By Distribution Channel - Third Quarter Fiscal 2012

($millions) YOY % of
Revenue Change Total
Consumer Products $1,773 9.4% 20.8%
Food Service $1,660 3.5% 19.5%
Domestic Fresh Meats $3,491 -5.5% 41.0%
International* $1,280 -2.8% 15.0%

Other $317 -1.2% 3.7%

$8,521 -0.4% 100.0%

Intersegment Sales -$213  -31.3%
Total Company $8,308 0.7%

*Includes U.S. exports and in-country production

=

Operating Income - Third Quarter Fiscal 2012

($millions) Operating
Income Margin

Chicken $153 5.3%
Beef $71 2.0%
Pork $69 5.1%
Prepared Foods $47 6.2%
Other -$4 n/a

Total Company $336 4.0%



