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New licensee commits to accelerate retail growth in the market

SEATTLE; Starbucks Coffee Company (NASDAQ:SBUX) today announced it has entered into an agreement with
Coffee Concepts Thailand, a joint venture between Maxim's Caterers Limited and Thai partner, F&N Retail
Connection Co., Ltd., to fully license Starbucks retail business in Thailand. Under the agreement that is expected to
close by the end of the month, the joint venture will have the exclusive rights to operate and develop Starbucks

retail stores in Thailand to accelerate growth across the market.

“Starbucks has been proudly serving customers across Thailand for more than 20 years. This is a significant move
for our company and we are pleased to transition the Thailand business to Maxim's Caterers Limited and F&N Retail
Connection Co., Ltd. with their focus on accelerating new store development to realize the full potential of this
important market,” said John Culver, group president, Starbucks International, Channel Development and Global

Coffee and Tea.

Starbucks first store in Thailand opened in July 1998 at Central Chidlom, located in Bangkok’s most premium
shopping destination. Since then, Starbucks has built the brand by delivering an unparalleled in-store experience
across its 372 stores across the market. With a deep commitment to give back to the communities it serves,
Starbucks Thailand opened the first community store in Asia in 2013, where 10 Thai baht on every cup of
handcrafted beverages sold at the Langsuan community store is directed to The Integrated Tribal Development
Program (ITDP). Today, sales from this community store continue to support sustainable education and health and

irrigation projects in local coffee farming communities.

As a long time and highly recognized retail operator across Asia, Maxim's Caterers Limited has a deep history and
strategic partnership with Starbucks that started in 2000 with the opening of the first Starbucks store in the Hong

Kong market.

“We look forward to leveraging our expertise and deep understanding of the Starbucks culture and brand to build

on the unparalleled service, craft and passion of our Thai partners (employees) which will propel the business for
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the future,” says Michael Wu, chairman and managing director of Maxim'’s Caterers Limited. “We look forward to

continuing to deliver the unique Starbucks Experience to Thai customers as we grow.”

Today, Maxim’s Caterers Limited operates more than 400 Starbucks stores in Cambodia, Hong Kong, Macau,
Singapore and Vietnam, employing more than 6,000 partners (employees) across the five key markets. Under the
newly formed joint venture, Maxim's Caterers Limited will oversee the retail operations and new store development
in Thailand.
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About Starbucks

Since 1971, Starbucks Coffee Company has been committed to ethically sourcing and roasting high-quality arabica
coffee. Today, with stores around the globe, the company is the premier roaster and retailer of specialty coffee in
the world. Through our unwavering commitment to excellence and our guiding principles, we bring the unique
Starbucks Experience to life for every customer through every cup. To share in the experience please visit us in our

stores, online at Starbucks.com and through the Starbucks Stories.

Forward-Looking Statements

Certain statements contained in this release are “forward-looking statements” within the meaning of applicable
securities laws and regulations, including statements about the expected closing of licensing transaction and the
future growth of the Thailand market. Such forward-looking statements are based on current management
expectations and satisfactions of certain conditions that are subject to various risks and uncertainties, including
market conditions and those risks detailed in the Company’s filings with the Securities and Exchange Commission,
including the “Risk Factors” section of the Starbucks Annual Report on Form 10-K for the fiscal year ended

September 30, 2018. The Company assumes no obligation to update any of these forward-looking statements.
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