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“Q4 was a milestone quarter in getting ‘Back to Starbucks’, having delivered global comp growth for
the first time in seven quarters. We know this continues to be a multi-year turnaround. We remain
focused on driving our topline while managing the costs that are within our control to deliver durable,

sustainable growth and long-term shareholder value.”

- Cathy Smith, cfo
Q4 GLOBAL NET REVENUE! Q4 COMP
NORTH AMERICA [ inTerNATIONAL Il CHANNEL DEVELOPMENT I cLoBAL NORTH AMERICA [l INTERNATIONAL

$9.6B 0% +3%

0% U.S. +2% China
+5% YoY
72%
Q4 GLOBAL OPERATING MARGIN'' Q4 DILUTED NET EPS? Q4 GLOBAL STORE COUNT
0)
9.4% $0.52 40,990
-500bps YoY? -34% YoY? +2% YOoY
FY25 GLOBAL NET REVENUE FY25 COMP

Il cLosAL NORTH AMERICA [l INTERNATIONAL

NORTH AMERICA [ INTERNATIONAL Il CHANNEL DEVELOPMENT

5%
21%
$37.2B 2% 0%
+3% YOY -2% U.S. -1% China
74%
FY25 GLOBAL OPERATING MARGIN' FY25 DILUTED NET EPS '

9.9% $2.13

-500bpsYoY? -35%YoY?

OUR MISSION
To be the premier purveyor of the finest coffee in the world,
inspiring and nurturing the human spirit —
one person, one cup and one neighborhood at a time.

“BACK TO STARBUCKS”

We're refocusing on what has always set us apart —
a welcoming coffeehouse where people gather and we serve the finest coffee, handcrafted by our skilled baristas.

" Non-GAAP metric; Refer to the Q4 and Full FY25 Quarterly Reconciliation of Selected GAAP to Non-GAAP Measures on the IR website at http://investor.starbucks.com
2 Reflected on a constant currency basis
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