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Starbucks global at-home coffee
and ready-to-drink business
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Global business partners

#1and #2

food and beverage companies

pepPsi.




Global Coffee Alliance
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North American Coffee Partnership
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Global business partners

Key partnerships Acceleraling

with the right capabilities growth and extending reach
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Channel Development success drivers

BRAND LEADERSHIP BROAD REACH
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Global at-home coffee
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Global ready-to-drink
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GLOBAL CHANNEL

DEVELOPMENT 2X Margin
system sales growth accrEtlve
by 2030 to Starbucks
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