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Exceptionally strong brand

POISED FOR GROWTH
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The Third Place



The Third Place



The Third Place





Expanding the Third Place Connection



75M
Individual U.S. 
customers per month 
x 1-2 visits per week



100M
global retail visits 
per week



400M
global customer 
occasions per week
across channels



Future focus / Present day.





A dramatic shift in our business 

PRODUCT MIX CHANNEL AND ORDERING

47%

64%

2018 2022

12%

25%

2018 2022

% OF COLD DRINKS MOBILE ORDER AND PAY

34%

47%

2018 2022

DRIVE THRU

YTD, USCO





Uplifting 
connection 

EXPERIENTIAL 
CONVENIENCE
A unique combination 
and a global differentiator 
for Starbucks

+
Effortless 
convenience

=



Our brand has never been stronger or more relevant

Globally consistent

Market share#1

Brand affinity#1
First choice 
for coffee 
(2x competitors)

#1



The opportunity ahead has never been greater



Our youngest customers love Starbucks the most

Starbucks affinity 

is highest among

GenZ

GenZ and 
Millennials are

over half
of customer base



Starbucks is an inclusive brand for an increasingly diverse customer base

Our brand is 
stronger among 
multicultural 
consumers

The market 
leader on: 

• Brand affinity

• Visitation

• First choice



Coffee customization and premiumization are driving our growth

Cold beverages 
peak in the 
summer near

80%of mix

Customized
beverages have nearly 
doubled modifier net 
sales in the past year

$1B
in paid beverage 
modifiers per year

U.S. now





Growing
from our coffee core

CLOVER VERTICATM



Elevating the customer experience and driving ticket with food 

20%
YOY food 
growth

breakfast sandwiches a year in 
U.S. company-operated stores

~100M+300M
egg bites in U.S. 
company-operated stores



Innovating for effortless digital convenience

~58M
Starbucks Rewards 
members around 
the world

27M
members in the 
U.S., representing

13%+
growth YOY



Innovating for effortless digital convenience

1 in 10
U.S. adults is a 
Starbucks Rewards 
member at Starbucks

>50%
of all U.S. company 
operated transactions 
are from Starbucks 
Rewards members



Innovating for effortless digital convenience

Elevating the mobile 
ordering experience for 
partners and customers

Bringing a consistent 
digital experience to our 
licensed stores

Seamlessly integrating 
Starbucks within maps 
and gifting



Expanding effortless convenience through delivery

Delivery sales 

up24%
YOY in the first 
3Qs of FY22



Deepening our connection to customers through digital



Deepening our connection to customers through digital

Significant 
untapped 
opportunities 
to grow Starbucks 
Rewards



Deepening our connection to customers through digital

• Awareness
• Value
• Ease of sign-up



Deepening our connection to customers through digital

REWARD TOGETHER PARTNERSHIPS







Exceptionally strong brand

POISED FOR GROWTH




