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Hyatt Launches New Brand: The Unbound Collection
by Hyatt

3/2/2016

The collection offers shareable, story-worthy experiences for guests around the world

CHICAGO--(BUSINESS WIRE)-- Hyatt Hotels Corporation (NYSE: H) today announced the launch of The Unbound

Collection by Hyatt, a global collection of unique and independent stay experiences. The Unbound Collection by

Hyatt will include a portfolio of new and existing upper-upscale and luxury properties that will maintain a distinct

character while providing guests and owners Hyatt’s award-winning customer loyalty program, robust operational

and marketing resources and trusted, quality brand.

This Smart News Release features multimedia. View the full release here:

http://www.businesswire.com/news/home/20160302005834/en/

The properties within The

Unbound Collection by Hyatt –

which will include historic urban

gems, contemporary trend-

setters, boutique hotels, resorts,

and more – will have their own

individual brand identities, free

from constraint or convention.

At the same time, the brand will

provide guests the freedom

from worry by giving them the

high-quality that comes with the

Hyatt brand.

“The Unbound Collection by

Hyatt provides us with a myriad

of opportunities to grow, not

only in new markets, but also in places we know our guests want to go. The collection of properties will allow us to

reach the modern traveler who seeks one-of-a-kind experiences, but also wants the reassurance and loyalty
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program that comes with our brand,” said Mark Hoplamazian, President and CEO of Hyatt Hotels Corporation.

“What really excites us about The Unbound Collection by Hyatt is that this portfolio provides rich social currency

through story-worthy, shareable experiences that guests will take with them long after their stay.”

The Unbound Collection by Hyatt launches with properties around the world, including The Driskill Hotel in Austin,

Texas; the Hôtel du Louvre in Paris, France; the Carmelo Resort & Spa in Carmelo, Uruguay; and the Coco Palms

Resort in Kauai, Hawaii, which is expected to undergo a revitalization and re-open in spring 2018. Future hotels in

The Unbound Collection by Hyatt will be equally story-worthy, whether it be through a fascinating past, an exclusive

location, famous architecture and design, or an award-winning dining experience.

“We are committed to creating a portfolio that works for owners and provides them with flexibility, agility, and

support, all while accentuating the best of each property and the experiences that make each truly extraordinary,”

added Hoplamazian.

To hear more about The Unbound Collection by Hyatt from Mark Hoplamazian, President and CEO of Hyatt Hotels

Corporation, click here.

About Hyatt Hotels Corporation

Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company with a proud heritage

of making guests feel more than welcome. Thousands of members of the Hyatt family strive to make a difference in

the lives of the guests they encounter every day by providing authentic hospitality. The Company's subsidiaries

develop, own, operate, manage, franchise, license or provide services to hotels, resorts, branded residences and

vacation ownership properties, including under the Park Hyatt®, Grand Hyatt®, Andaz®, Hyatt Regency®, Hyatt

Centric™, Hyatt®, Hyatt Place®, Hyatt House®, Hyatt Ziva™, Hyatt Zilara™, Hyatt Residence Club®, Hyatt
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Residences® and The Unbound Collection by Hyatt™ brand names and have locations on six continents. As of

December 31, 2015, the Company's worldwide portfolio consisted of 638 properties in 52 countries. For more

information, please visit www.hyatt.com.

Forward-Looking Statements

Forward-Looking Statements in this press release, which are not historical facts, are forward-looking statements

within the meaning of the Private Securities Litigation Reform Act of 1995. Our actual results, performance or

achievements may differ materially from those expressed or implied by these forward-looking statements. These

statements include statements about Hyatt’s brand strategy and involve known and unknown risks that are difficult

to predict. In some cases, you can identify forward-looking statements by the use of words such as “may,” “could,”

“expect,” “intend,” “plan,” “seek,” “anticipate,” “believe,” “estimate,” “predict,” “potential,” “continue,” “likely,” “will,”

“would” and variations of these terms and similar expressions, or the negative of these terms or similar

expressions. Such forward-looking statements are necessarily based upon estimates and assumptions that, while

considered reasonable by us and our management, are inherently uncertain. Factors that may cause actual results

to differ materially from current expectations include, among others, the rate and pace of economic recovery

following economic downturns; levels of spending in business and leisure segments as well as consumer

confidence; declines in occupancy and average daily rate; if our third-party owners, franchisees or development

partners are unable to access the capital necessary to fund current operations or implement our plans for growth;

changes in the competitive environment in our industry and the markets where we operate; our ability to access

the capital markets; and other risks discussed in the Company's filings with the U.S. Securities and Exchange

Commission, including our Annual Report on Form 10-K, which filings are available from the SEC. We caution you

not to place undue reliance on any forward-looking statements, which are made as of the date of this press release.

We undertake no obligation to update publicly any of these forward-looking statements to reflect actual results,

new information or future events, changes in assumptions or changes in other factors affecting forward-looking

statements, except to the extent required by applicable laws. If we update one or more forward-looking statements,

no inference should be drawn that we will make additional updates with respect to those or other forward-looking

statements.

View source version on businesswire.com: http://www.businesswire.com/news/home/20160302005834/en/

Source: Hyatt Hotels Corporation

Hyatt

Jamie Rothfeld, 312-780-6070

jamie.rothfeld@hyatt.com
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