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CHURCH & DWIGHT CO., INC. ¥

SAFE HARBOR STATEMENT

This presentation contains forward-looking statements, including, among others, statements relating
fo net sales and earnings growth, the impact of the Touchland acquisition; the intended benefits of
the exploration of strategic alternatives; gross margin changes; trade and marketing spending;
marketing expense as a percentage of net sales; sufficiency of cash flows from operations; earnings
per share; the impact of new accountfing pronouncements; cost savings programs; recessionary
conditions; interest rates; inflation; consumer demand and spending; the effects of competition; the
effect of product mix; volume growth, including the effects of new product launches info new and
existing categories; the impact of acquisitions; and capital expenditures. Other forward-looking
statements in this release may be identified by the use of such terms as “may,” “could,” “expect,”
“infend,” “believe,” “plan,” “estimate,” “outlook,” “forecast,” “project,” “anficipate,” “fo be,” “to
make"” or other comparable terms. These statements represent the intentions, plans, expectations
and beliefs of the Company, and are based on assumptions that the Company believes are
reasonable but may prove to be incorrect. In addition, these statements are subject to risks,
uncertainties and other factors, many of which are outside the Company’s control and could cause
actual results to differ materially from such forward-looking statements. Factors that could cause
such differences include a decline in market growth, retailer distribution and consumer demand (as
a result of, among other things, political, economic and marketplace conditions and events),
including those relating to the outbreak of contagious diseases; the impact of new regulations and
legislation and change in regulatory priorities of the new U.S. presidential administration; transition to,
and shiffing economic policies in the United States; potential changes in export/import and frade
laws, regulations and policies of the United States and other countries, including any increased trade
restrictions or tariffs; increased or changings regulation regarding the Company's products and its
suppliers in the United States and other countries where it or its suppliers operate; the impact on the
global economy of the Russia/Ukraine war and increased conflict in the Middle East, including the
impact of export controls and other economic sanctions; potential recessionary conditions or
economic uncertainty; the impact of contfinued shifts in consumer behavior, including accelerating
shifts to on-line shopping; unanticipated increases in raw material and energy prices, including as a
result of the Russia/Ukraine war, increased conflict in the Middle East or other inflationary pressures;
delays and increased costs in manufacturing and distribution; increases in tfransportation costs; labor
shortages; the impact of price increases for our products; the impact of inflationary conditions; the
impact of supply chain and labor disruptions; the impact of severe or inclement weather on raw
material and transportation costs; adverse developments affecting the financial condition of major
customers and suppliers; competition; changes in marketing and promotional spending; growth or
declines in various product categories and the impact of customer actions in response to changes in
consumer demand and the economy, including increasing shelf space or on-line share of private
label and retailer-branded products or other changes in the retail environment; impairment charges
or other negative impacts to the value of the Company’s assets; consumer and competitor reaction
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to, and customer acceptance of, new product infroductions and features; the risk Touchland will not
be integrated successfully, the risk that the cost savings from the Touchland acquisition will not be
fully realized or will take longer to realize than expected; the Company’s ability fo complete the
announced strategic alternatives for certain of our businesses and realize the infended benefits; the
risk that the announcement of strategic alternatives could have an adverse effect on the Company;
the Company's ability fo maintain product quality and characteristics at a level acceptable to our
customers and consumers; disruptions in the banking system and financial markets; the Company’s
borrowing capacity and ability fo finance its operations and potential acquisitions; higher inferest
rates; foreign currency exchange rate fluctuations; market volatility; issues relating to the Company’s
information technology and controls; the impact of natural disasters, including those related to
climate change, on the Company and its customers and suppliers, including third party information
technology service providers; integrations of acquisitions or divestiture of assets; the outcome of
contingencies, including litigation, pending regulatory proceedings and environmental matters; and
changes in the regulatory environment in the countries where we do business.

For a description of additional factors that could cause actual results to differ materially from the
forward-looking statements, please see Iltem 1A, “Risk Factors” in the Company’s annual report on
Form 10-K and quarterly reports on Form 10-Q. The Company undertakes no obligation to publicly
update any forward-looking statements, whether as a result of new information, future events or
otherwise, except as required by the U.S. federal securities laws. You are advised, however, o
consult any further disclosures the Company makes on related subjects in its filings with the United
States Securities and Exchange Commission.

This presentation also contains non-GAAP financial information. Management uses this information in
its internal analysis of results and believes that this information may be informative to investors in
gauging the quality of the Company’s financial performance, identifying trends in its results and
providing meaningful period-to-period comparisons. The Company has included reconciliations of
these non-GAAP financial measures to the most directly comparable financial measure calculated
in accordance with GAAP. See the end of this press release for these reconciliations. These non-
GAAP financial measures should not be considered in isolation or as a substitute for the comparable
GAAP measures. In addition, these non-GAAP financial measures may not be the same as similar
measures provided by other companies due to potential differences in methods of calculation and
items being excluded. They should be read in connection with the Company's financial statements
presented in accordance with GAAP.



We Remain Confident in our Future
Despite a Volatile Environment

== We have a balanced porifolio
j] We are driving share gains across most of our brands
4> Our latest acquisition brings opportunities for growth
Gl] Our online channel is experiencing steady growth
@: Innovation remains a key driver of success
@@) We are seeing strong international performance

<= Confident about the strength of our evergreen model
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Church & Dwight’'s Business Segments

—e

Total Company

International
Net Sales

~$6.1B

777

Domestic

—0

Specialty
Products
Division
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POWER BRANDS



~/ 5%

of sales & profits are
represented by these

8 POWER BRANDS



A Balanced and Diversified Porifolio

SPD

[ —

Household

— 49%

Personal Care
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Product Portfolio of Both Value and Premium Products

— 64%

Value Premium
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Intfroduced in 1846
It All Started With ARM & HAMMER Baking Soda
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CHURCH & DWIGHT CO., INC.

We Have a Sirong Track Record

Acquired Brands...and Expect to Continue.

Net Sales
S Billions

$1.0 mm

2000 2004 2005 2006 2008 2010 2011 2012 2014 2015 2016
TROJAN _.: L @‘ , itafush nReﬁresh . ,
1{'5%"55 sp@ush @’ Rle}" W vitafusion @ @g Tople

Anusol
Noair FelinePine e —

Note: Trojan, Nair and First Response acquired in two parts — 2001 and 2004. Outlook as of August 1, 2025.
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of Growth Behind A&H and

~$6.2
2017 2018 2019 2020 2021 2022 2023 2024 2025E
Viviscal EEEE ivoss ZICAM Thersfreh Hero. touchland
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CHURCH & DWIGHT CO., INC. g

We Remain Confident in our Future
Despite a Volatile Environment

j We are driving share gains across most of our brands
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CHURCH & DWIGHT CO., INC. :G#

These 8 Power Brands Compete in 9 Healthy,
Growing Categories in the U.S:

2025 YTD

Laundry
Clumping Litter
Stain Fighters
VMS Gummy
Dry Shampoo
Power Flossing
Movuthwash
Acne

Hand Sanitizer

Source: Circana; Total US — MULO; YTD 2025 data through 6.29.2025
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US Category Growth

4.5%
2.5% 2.7% 3.0%
historical
1.5% average
1H QI
2024 2024 2025 2025

Source: Circana; Total US - MULO
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CHURCH & DWIGHT CO., INC. &

o
Q
Q

Brand Scorecard 6 of ning Share in 2025
2025 YTD

Arm & Hammer
Oxiclean Stain Fighters
VMS

Batiste

Waterpik

TheraBreath

Hero

Touchland
4 of 6 50f7 4 of 7 50f7 6of 8

Source: Circana; Total US — MULO; YTD 2025 data through 6.29.2025
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Fabric Care



CHURCH & DWIGHT CO., INC.

Liquid Laundry Detergent

LLD Category

$ % Chg vs. YAG
2025 2025
3.4% 3.1%
1.4%
0.2%
I
Q1 Q2 Q1 Q2

Source: Circana; Total US — Multi Outlet
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Arm & Hammer Laundry: Converting and Retaining

Consumers Over the Long Term

Liquid Laundry Dollar Share
2006 - YTD 2025

14.87%

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 YTD 25

Source: Circana: Total US — Multi Outlet; 2025 = L26WE 06.29.25
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CHURCH & DWIGHT CO., INC. G

Arm & Hammer Laundry Architecture
Good, Better, Best

tough stains

LLLLLLLLLLL

)

&
§
irpgy

sensitive skin

il il

L — T

105 gl st =

LOADS’

I s uanzan R

R

Good Better Best
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Cat Litter



Clumping Litter

Litter Category
$ % Chg vs. YAG $ % Chg vs. YAG
2025 2025
3.4%
4.1%
2.3%
2.1%
Ql Q2

Source: Circana; Total US — Multi Outlet
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A&H Litter: Consistent Share

Gains Through Innovation

Clumping Litter Dollar Share
2020 - YTD 2025

2020 2021 2022 2023 2024 YTD 25

Source: Circana: Total US — Multi Outlet; 2025 = L26WE 06.29.25

24.7%

23.2%
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Hero.

Ache



Total Acne

Acne Category Hero.
$ % Chg vs. YAG $ % Chg vs. YAG
2025 2025

13.0%

1.7%

-1.2%
QI Q2 QI

Source: Circana; Total US — Multi Outlet
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Hero: Market Share Leader

Total Acne Dollar Share
2020 - YTD 2025

21.8%

2020 2021 2022 2023 2024 YTD 25

Source: Circana: Total US — Multi Outlet; 2025 = L26WE 06.29.25
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Hero Still Has Lots of Room To Run

Average Weekly TDP

Hero. [

Average

Weekly TPD -3.8% 35.6% -13.4%
% Chg vs YA

Sources: L: Circana: Total US — Multi Outlet L52 WE 06.29.25; R: Numerator Insights; *12ME 06.30.25, Rolling
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2020

2021

2022

2023

2024

2025*

Acne Treatment
Category

20.4%

21.8%

21.7%

23.9%

27.3%

28.2%

Household Penetration

Hero.

0.9%

3.1%

4.7%

7.3%

9.0%

9.0%

27



[heraBreath

Mouthwash



CHURCH & DWIGHT CO., INC

Mouthwash

Mouthwash Category Ehﬂl‘ﬂ Bl'ﬂﬂ“]m

$ % Chg vs. YAG $ % Chg vs. YAG
2025 2025

-0.5% -1.6%
Q1 Q2

Source: Circana; Total US — Multi Outlet
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CHURCH & DWIGHT CO., INC. s@

TheraBreath: All Time Share High Achieved in Q2 25

Total Mouthwash Dollar Share

whe whs 2020 - YTD 2025 Pl
#1 #2 high

NON-
ALCOHOL

* Kk Kk

m B

2020 2021 2022 2023 2024 YTD 25

MOUTHWASH

* * % 20.7%

Source: Circana: Total US — Multi Outlet; 2025 = L26WE 06.29.25
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CHURCH & DWIGHT CO., INC. &

TheraBreath is #2 Total Mouthwash Brand

TheraBreath Dollar Share grew +4.1pts vs. YAG

21.0
20.3 | 20.3 ﬁ'lﬂl‘ﬂ Breath.

17 4 Crest
' 17.2

11.0
Q123 Q223 Q323 Q423 Q124 Q224 Q324 Q424 Q125 Q225

Source: Circana CHD Quarter 2023-2025 till L13W ending 06.29.2025
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TheraBreath Still Has Lots Of Room To Run

Household Penetration

Average Weekly TDP

LISTERINE Crest TheraBreath

Average

Weekly TPD 2.3% -0.2% 25.1%
% Chg vs YA

Sources: L: Circana; Total US — Multi Outlet L52 WE 06.29.25; R: Numerator Insights; *12ME 6.30.25, Rolling

2025 Barclays Global Consumer Conference

2020

2021

2022

2023

2024

2025*

Mouthwash
Category

65.7%
64.4%
62.0%
63.6%
64.8%

65.4%

lieraBreath.

2.6%
3.2%
4.5%
7.6%
10.2%

11.5%
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Dry Shampoo




Dry Shampoo

st
Dry Shampoo Category W

$ % Chg vs. YAG $ % Chg vs. YAG
2025 2025

6.8%

2.7%

-4.9%

-6.9%
Ql Q2 QI Q2

Source: Circana; Total US — Multi Outlet

2025 Barclays Global Consumer Conference



CHURCH & DWIGHT CO., INC. &

Batiste: #1 Dry Shampoo Brand

Dry Shampoo Dollar Share
2020 - YTD 2025

I I I )

2020 2021 2022 2023 2024 YTD 25

Source: Circana: Total US — Multi Outlet; 2025 = L26WE 06.29.25
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CHURCH & DWIGHT CO., INC. #G#

We Remain Confident in our Future
Despite a Volatile Environment

4> Our latest acquisition brings opportunities for growth

2025 Barclays Global Consumer Conference 3¢é



touchland

WELL RMy
S $ <<O (,?
- - - - Non-Alcohol Smell - Non-sticky
\ f - Premium fragrances - Hydrating
OESIG/]/ Q\'\CAT/
Qo 3
E U
- Sleek, - Micro mist

- Modern Design - Even application



touchland

 Fastest growth brand in the
hand sanitizer category (U.S.)

* #2 hand sanitizer in its
distribution channels

* Touchland will become our
8t power brand

« TM+ Instagram/TikTOK @ stugan
followers ¢ TikTok

Acquisition closed July 2025.




Track Record of Success Growing Acquired Brands

Hero.
Sales ($'s millions)
v
~3x
S115
LTM Sales @ 2025
Acquisition

2025 Barclays Global Consumer Conference

TheraBreath.

Sales ($'s millions)

v
~3x
$86
LTM Sales @ 2025
Acquisition

touchland

Sales ($'s millions)

?7??

$130

LTM Sales 2030
@ Acquisition

39



CHURCH & DWIGHT CO., INC. #G#

We Remain Confident in our Future
Despite a Volatile Environment

E@, Our online channel is experiencing steady growth

2025 Barclays Global Consumer Conference 40



eCommerce Continues to |
Accelerate for our Brands -

% of Global Church & Dwight Consumer Net Sales

23%

e Mighty Patch™ Original
3 patch
B The nighHime acne palch
~ 4 : Patch Count
2% I -~

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025
1H
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Treratraih | Power Brands Growing
- Online Share

Arm & Hammer Laundry
TheraBreath, Nair, Zicam

42



CHURCH & DWIGHT CO., INC. 8¢

Extend Our Global Footprint

[heraBreath. NO. 11R0NCHEs

by retailers

NO. 1 2

Fm.

SHEETS
N.I.IA lEBUCAL LAUNDRY
'\ b%"'&‘ % } yyyyyyyyyyy Leave the mess

/) i
OLIVE (') YOUNG (@, m

amazon () ‘%' (%) ‘@'
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CHURCH & DWIGHT CO., INC. g

We Remain Confident in our Future
Despite a Volatile Environment

" Innovation remains a key driver of success
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Category Leading Innovation

Hall of the Company'’s 4%
growth in 2024 came from

new products

oooooooooooooooooooooooooooooooooooo
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NEW PRODUCT
LAUNCHES



BATISTE HERO VITAFUSION
LIGHT MIGHTY PATCH POWER PLUS
DRY SHAMPOO BODY MULTIVITES

MIGHTY
PATCH

‘detergent

Jaundry

Leave the mess
B8 god lastic bt
o

50 0. 108 ehind!
el NN, wnepumane BEHF o s " L L
@ s 3 mer o
- s i,




TRO)
Wy &3

[
-
-
~
=
v

GO AT 5T
NON-LATEX

10 LUBRICATED FOR CONTRACEPTION
NON-LATEX CONDOMS ~ PLUS STI PROTECTION

TROJAN
G.O.A.T.

(Greatest Of All Trojan)
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CONSUMER
INTERNATIONAL



CHURCH & DWIGHT CO., INC. #G#

We Remain Confident in our Future
Despite a Volatile Environment

&> we are seeing strong international performance
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CHURCH & DWIGHT CO., INC. #g

International Organic Sales Evergreen Target: +8%

3%, United States @<

4
k. __aaa ¥
- -

A, . 8% International

5% Specialty Products m"{m

2025 Barclays Global Consumer Conference 51



International 2024 Net Sales:
GMG & 7 Subsidiaries

/\—-gﬁq 2024

International

o—

Global
Markets
Group

Net Sales

\o Australia

Japan 37
o
Germany France




International Consumer

9.2%

8.6%
7.87% 7.8%
5.0%
2.8%

2017 2018 2019 2020 2021 2022 2023 2024 2025

Organic sales growthis a non-GAAP measure. Refer to the Appendix for a reconciliation to the most directly comparable GAAP measure.
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% of
U.S. Domestic
Sales
Top 10 CPG
Company 4‘| % 59%
AVG%
Q~0\—\ o% ..‘$‘Il'l..0."
Church & Dwight ({7, 2 82% || {18%:
€0, N, "0,...__‘¢”

2025 Barclays Global Consumer Conference 54



. ﬁ .
n—,l'\"%{\

i femfresh /"

b+ UAUASAR) ¢

STERIMAR = e

vitafusion.

U.S. Brand and International OTC
Leveraging NPD & Personal Care
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[heraBreath.

Hero.

555



CHURCH & DWIGHT CO., INC. (&

countries by the end of 2025

2 Recent Acquisitions in 50+

Hero.

heraBreath.

Your
BLEMISH
HERO

SICAVITY CRAL RINSE

nnnnnnnnnnnnnnn

1 aBreall.
Hi e ——— LT
4

MIGHTY MIGHTY MIGHTY ) "

| M|GHTY PATCH" PATCH" PATCH ; k: ORAL RI nE!QITIFs!.rEanL'ELEItEII! ;I:E":;“s,,

i P A‘I’CH it Invisible+ Surface | g RESH BREATH ;4”

Ths i g?, ol 10 .2.(3“ EE;—'E:‘: «..!9 { [ Mito wi ORAL RI NSE
N =

unares o seatn ron | 2 1005
Over 25 Years

ReL/NVIGORATING ICY MINT 4

2025 Barclays Global Consumer Conference

56



Investing for Growth in International

Acquired Graphico in Japan é (ﬂ
Implemented a Global ERP System ﬁ " ?ﬁ
G “.‘7 \‘.4« -

t»'? 1

Widened Regulatory & IT Infrastructure ’
Expanded Offices in Panama, China and Sihgqpore
Rapidly expanded acquisitions (Hero & TheraBreath)

Added M&A International Resources

2025 Barclays Global Consumer Conference
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SPECIALTY
PRODUCTS



CHURCH & DWIGHT CO., INC. g

SPD Organic Sales Evergreen Target: +5%

3% United States ==

4% < 8% International

5% Specialty Products
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Specialty Products Division (SPD)

58% —,

—e

Animal
Nutrition Specialty SPD
PR Chemicals
Net Sales
= ~S300MM
=
oF

Commercial &
Professional
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ARM & HAMMER™ Commercial & Professional

Delivers B2B Soluhons Across chety of Markeis

Hospitality Food Serwce Laundry Ogicelflé[:;bly &
reak Room

Odor control Baking soda products Laundry detergents Odor control

Bathroom cleaner Cleaners Dryer sheets Restroom cleaning

Laundry products Restroom cleaners Stain removers
& deodorizers

ARM & HAMMER™ Commercial & Professional Markets High-Quality, Branded Products in Pack Sizes Fit for Target B2B Markets
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SPD Organic Sales

12.0%

7.1%

5.3%

o

-3.4% -3.3%

3.7%

-7.9%
2017 2018 2019 2020 2021 2022 2023 2024
CCID Divested Non- TiL Portfolio EG;OZ:Lion _
<y | Strategic Assets cELMANAX| | Strategy P

Eurasia & LATAM
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1.6%
I

2025
1H

Marketing &
Innovation

62
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CHURCH & DWIGHT CO., INC. g

We Remain Confident in our Future
Despite a Volatile Environment

é Confident about the strength of our evergreen model
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CHURCH & DWIGHT CO., INC. #¥:

Evergreen Model

Domestic: 3%

Organic Sales +4% | oreend %
Gross Margin +25 to +50 bps
Marketing FLAT %, Higher $

SG&A -25to 0 bps
Operating Margin +50 bps

EPS Growth +8%
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Organic Sales Growth: 10-Year History

Evergreen Target: 4.0%

9.6%

5.3%
4.3% 4.4%

4.3% 4.6% 10-year
3.67% — 3799 0 77 average:

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Organic sales is a non-GAAP measure. Refer to the Appendix for a reconciliation to the most directly comparable GAAP measures.
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Focus On Adjusted Gross Margin

Evergreen Target: +25 to +50 bps

45.5% 45.2% 45.2%

44.1%
43.6%
I B I

2019 2020 2021 2022 2023 2024
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Marketing Spend Target

Evergreen Target: Flat %, Higher $

4 12.1%
117% 1187 ‘|‘|‘|% 100% 109% 114%

2018 2019 2020 2021 2022 2023 2024
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Adjusted SG&A

Evergreen Target: -25 to 0 bps

14.7% 14.9%

14.1% 13.6% 13.0%

2020 2021 2022 2023 2024

Note: Adjusted SG&A is a non-GAAP measure. Refer to the Appendix for a reconciliation to the most comparable GAAP measures.
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Consistent Strong Adjusted EPS Growth

Evergreen Target: +8%

CAGR: 8. 5%

$3.44

“!l!!]‘

$3 02 s297 3317

||!!!!|| |||||||| |||||||

2017 2018 2019 2020 2021 2022 2023 2024

$2.83
$2.47

‘!!!!l‘\

$1.94 $2.27

|I!!!!||

Note: Adjusted EPS growth is a non-GAAP measure. Refer to the Appendix for a reconciliation to the most comparable GAAP measures.
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CHURCH & DWIGHT CO., INC. #¥:

2025 Financial Backdrop

-+ —

@E‘a Global Growth Consumer Sentiment
! Productivity JI{HH" Category Voldtility
5@3 Innovation Mg; Tariff Volatility

QA J

é@ Brand Investment
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CHURCH & DWIGHT CO., INC. 4

FY 2025 Financial Outlook

as of August 1, 2025

Organic Sales Growth 0% to +2%
Adjusted Gross Margin -60 bps
Marketing % ~11%
Adjusted SG&A lower
Effective Tax Rate ~23%
Adjusted EPS Growth 0% to +2%

Cash from Operations ~1.05B
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CHURCH & DWIGHT CO., INC.

Strategic Porifolio Changes

Discontinuing or Divesting VMS Porifolio Review
Three Brands

spinbrush vitafusion.

FLAWLESS @ Ll Critters

waterpi k

shewerheads
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Tariff Exposure and Resolution Becoming Clearer
12 Month Impact

~S190M —> ~50M

Mitigating Actions

*  Opftimize Inventory

+ Relocate Confract Manufacturing

» Negofiate Tariff Split with CM/Supplier

« Source Raw/Pack Materials from U.S. Suppliers
« Exploring Reformulation Opportunities

« Develop Alternative Suppliers

« Targeted Pricing
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CHURCH & DWIGHT CO., INC. 4

“Best In Class” FCF Conversion
10 Year Average: 119%

129% 131%

125%

Elevated
116% Capex 115%
f—da
103%

97%

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Refer to the Appendix for a reconciliation to the most directly comparable GAAP measures.
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CHURCH & DWIGHT CO., INC. &

Strong Balance Sheet
Total Debt/Bank EBITDA

Credit Rating:

o A3/BBB+

0.5x

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Note: Total debt/EBITA is a non-GAAP measure. Refer to the Appendix for a reconciliation to the most comparable GAAP measures.

2025 Barclays Global Consumer Conference 76



Significant Financial Capacity

(in $millions)

Cash & Cash Equivalents

Leverage Capacity

« TTM Bank EBITDA = $1,540M

Current Debt Outstanding | - Example: Acquisition EBITDA

multiple of 12x
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CHURCH & DWIGHT CO., INC. g

Prioritized Uses of Free Cash Flow

@ TSR-Accretive M&A

@ Capex for Organic Growth & G2G
@ New Product Development

Debt Reduction

@ Return of Cash to Shareholders
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4% Dividend Increase in 2025

$1.01 105 $1.09 1.13 $1.18
s0.87 0-91 $0.96
$0.76
consecutive
yedrs of
dividends
+145% W +4.6% W +55% W +52% B 207 W 407 B 207 B 407

2017 2018 2019 2020 2021 2022 2023 2024 2025E

* Annualized based on dividend declared in Q1 2025
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We Remain Confident in our Future
Despite a Volatile Environment

== We have a balanced porifolio
j] We are driving share gains across most of our brands
4> Our latest acquisition brings opportunities for growth
i@, Our online channel is experiencing steady growth

@ Innovation remains a key driver of success
@@) We are seeing strong international performance

== Confident about the strength of our evergreen model

2025 Barclays Global Consumer Conference
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Reconciliations



CHURCH & DWIGHT CO., INC.

Reconciliation of Non-GAAP Measures

The following pages provide definitions of the non-GAAP measures used in this presentation and reconciliations of these non-
GAAP measures to the most directly comparable GAAP measures. These non-GAAP financial measures should not be
considered in isolation from or as a substitute for the comparable GAAP measures, but rather as supplemental information to
more fully understand our business results. The following non-GAAP measures may not be the same as similar measures
provided by other companies due to differences in methods of calculation and items and events being excluded.

The non-GAAP measures provided are (1) Organic Sales Growth, (2) Adjusted Gross Margin, (3) Adjusted SG&A, (3) Adjusted
EPS, (4) Free Cash Flow Conversion, and (5) Debt to Bank EBITDA. We believe these measures provide useful perspective of
underlying business trends and results and provide a more comparable measure of year over year results.
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Reconciliation of Non-GAAP Measures

Organic Sales Growth

The presentation provides information regarding organic sales growth, namely net sales growth excluding the effect of
acquisitions, divestitures and foreign exchange rate changes, from year-over-year comparisons. Management believes that
the presentation of organic sales growth is useful to investors because it enables them to assess, on a consistent basis, sales
trends related to products that were marketed by the Company during the entirety of relevant periods, excluding the impact
of acquisitions, divestitures, and foreign exchange rate changes that are out of the control of, and do not reflect the
performance of the Company and management.

TOTAL COMPANY
Acquisifions &
Year Reported FX Divestitures Organic
2024 4.1% 0.0% 0.5% 4.6%
2023 9.2% 0.0% -3.9% 5.3%
2022 3.6% 1.0% -3.2% 1.4%
2021 6.0% -0.9% -0.8% 4.3%
2020 12.3% 0.1% -2.8% 9.6%
2019 5.1% 0.5% -1.2% 4.4%
2018 9.8% 0.0% -5.5% 4.3%
2017 8.1% 0.0% -5.4% 2.7%
2016 2.9% 1.2% -0.9% 3.2%
2015 2.9% 2.7% -2.0% 3.6%
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Reported & Adjusted Non-GAAP Reconciliations

This presentation provides information regarding adjusted SG&A, namely, SG&A calculated in accordance with GAAP, as
adjusted to exclude significant one-time items that are not indicative of the Company’s period-to-period performance. We
believe that this metric provides investors a useful perspective of underlying business trends and results and provides useful
supplemental information regarding our year over year SG&A expense.

Adjusted SG&A Reconciliation

For the year ending December 31,

2024 2023 2022 2021 2000
SG&A - Reported 21.0% 15.2% 20.8% 11.7% 12.1%
Brazil Charge 0.0% 0.0% 0.0% 0.0% 0.0%
Flawless Earnout Adjustment 0.0% 0.0% 0.0% 1.9% 1.9%
Flawless Infangible Assets Impairment 0.0% 0.0% -7.7% 0.0% 0.0%
Passport Earnout Reversal 0.0% 0.0% 0.0% 0.0% 0.0%
Sale of International Brand 0.0% 0.0% 0.0% 0.0% 0.1%
Retricted Stock Issued in Hero Acquisition -0.3% -0.5% -0.1% 0.0% 0.0%
VMS Asset Impairments -5.8% 0.0% 0.0% 0.0% 0.0%
SG&A Adjusted (non-gaap) 149% ' 147% ' 13.0% ' 13.6% 141%
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Reconciliation of Non-GAAP Measures

Earnings Per Share

This presentation discloses reported EPS excluding the following, namely, earnings per share calculated in accordance with
GAAP adjusted to exclude significant one-time items that are not indicative of the Company’s period-to-period
performance. We believe that this metric provides investors a useful perspective of underlying business trends and results and
provides useful supplemental information regarding our year-over-year earnings per share growth. The excluded items are as
follows:

2024: Excludes a $1.10 VMS impairment charge, a $0.08 charge related to restricted stock issued in the HERO acquisition and a ($0.11) benefit
from tariff refunds

2023: Excludes a $0.12 charge related to restricted stock issued in the HERO acquisition.
2022: Excludes a $1.26 FLAWLESS impairment charge and a $0.03 charge related to restricted stock issued in the HERO acquisition.
2021: Excludes a $0.30 per share positive impact from the FLAWLESS acquisition earn-out estimate.

2020: Excludes a $0.28 per share positive impact from the FLAWLESS acquisition earn-out estimate and a $0.01 per share positive impact from
the gain on sale of an international brand.

2019: Excludes a $0.02 positive impact from an earn-out reversal from the acquisition of Passport Food Safety Solutions, Inc., $0.03 negative
impact from the loss on the sale of the consumer Brazil business, and $0.02 negative impact from the FLAWLESS acquisition earn-out
estimate.

2017: Excludes a ($0.12 per share) charge associated with the settlement of a foreign pension plan, a ($0.01 per share) charge associated with
the sale of the Company's chemical business in Brazil, a tax benefit of $0.03 per share from a prior year joint venture impairment charge
and a one-time fax benefit (non-cash) of $1.06 per share fo adjust deferred tax accounts and reflect deemed repatriation of foreign
subsidiary earnings as a result of the Tax Cuts and Jobs Act (TCJA).

2025 Barclays Global Consumer Conference 86



CHURCH & DWIGHT CO., INC.

Reconciliation of Non-GAAP Measures

Adjusted EPS Reconciliation

For the year ending December 31,

2024 2023 2022 2021 2020 2019 2018 2017
EPS - Reported $ 237 $305 $168 $ 332 $ 312 $ 244 $227 $ 290
Pension Settlement Charge $ - $ - $ - $ $ - $ - $ - $ 0.12
Brazil Charge $ - $ - $ - $ $ - $ 0.03 $ - $ 0.01
Joint Venture Impairment Tax Benefit $ - $ - $ - $ $ - $ - $ - $ (0.03)
Tradename and other Asset Impairment $ 1.10 $ - $ - $ $ - $ - $ - $ -
Tariff Ruling $ (0.11) $ - $ - $ $ - $ - $ - $ -
U.S. TCIA Tax Reform $ - $ - $ - $ $ - $ - $ - $ (1.06)
Gain on Sale of International Brand $ - $ - $ - $ $ (001) $ - $ - $ -
Passport Earn-out Reversal $ - $- % - % - $ - $ (002) $ - $
Flawless Earn-out Adjustment $ - $ - $ - $ (030) $ (028) $ 002 % - $
Flawless Impairment $ - $ - $126 $ - $ - $ - $ - $
Hero Restricted Stock $ 008 $0.12 $ 003 $ $ - $ - $ - $ -
EPS - Adjusted (Non-GAAP) S 344 $317 $297 $ 3.02 § 283 $ 247 $227 $ 194
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Reconciliation of Non-GAAP Measures

Free Cash Flow

Free cash flow (a non-GAAP measure) is defined as cash from operating activities (a GAAP measure) less capital
expenditures (a GAAP measure). Management views free cash flow as an important measure because it is one factor in
determining the amount of cash available for dividends and discretionary investment.

Free Cash Flow as a Percent of Net Income (Free Cash Flow Conversion)

Free cash flow as percent of net income is defined as the ratio of free cash flow to net income. Management views this as
a measure of how effective the Company manages its cash flow relating to working capital and capital expenditures.

2025 Barclays Global Consumer Conference 88



CHURCH & DWIGHT CO., INC.

Reconciliation of GAAP and Non-GAAP Financial Measures

Total Debt to Bank EBITDA

Total Debt to Bank EBITDA is a ratio used in our debt agreements. Bank EBITDA (a non-GAAP measure) is a form of adjusted EBITDA, and represents earnings
from Income (a GAAP measure), excluding interest income, interest expense, and before income taxes, depreciation, and amortization (EBITDA) and certain
other adjustments per the Company’s Credit Agreement.

Total Debt is defined as short- and long-term debt as defined by GAAP, plus items that are classified as debt by the Company’s credit agreement. These items
include Letters of Credit, Capital and Synthetic Lease Obligations, and certain Guarantees.

Management believes the presentation of Total Debt to Bank EBITDA provides additional useful information to investors about liquidity and our ability to service
existing debt.

2024 2023 2022 2021 2020 2019 2018 2017 2016

Total Debt as Presented " $ 22046 $ 24060 $ 2,673.6 $ 25629 $ 2,163.9 $ 2063.1 $2,107.1 $ 23743 $ 1,120.1

Other Debt per Covenant ? 40.9 43.4 433 35.0 1.5 15.9 56.7 59.2 75.1

Total Debt per Credit Agreement $ 22455 $ 24494 $ 27169 $ 25979 $ 21654 $ 20790 $2,163.8 $ 2,4335 $ 1,1952
Net Cash from Operations $ 11644 $ 1,039.7 $ 8852 $ 9938 $ 9903 $ 8646 $ 763.6 $ 6815 $ 6553
Interest Paid 94.4 111.9 86.0 51.8 58.8 70.6 74.9 33.3 25.6
Current Tax Provision 176.2 225.6 109.4 204.2 162.2 152.2 139.8 186.9 222.0
Change in Working Capital and other Liabilities (8.3) (9.2) 186.6 95.0 37.3 (33.2) (14.2) (0.8) 30.0
Other Adjustments, Net 91.5 9.2 41.2 31.6 46.2 17.9 - 50.2 (74.4)
Adjusted EBITDA (per Credit Agreement) $ 15182 $ 13772 $ 13084 $ 13764 $ 12948 $ 10721 $ 9641 $ 9511 $ 8585
Ratio 1.5 1.8 2.1 1.9 1.7 1.9 2.2 2.6 1.4

Notes:
(INet of Deferred Financing Costs per ASC 2015-03, "Simplifying the Presentation of Debt Issuance Costs"
@' Includes Letters of Credit, Capital and Synthetic Lease Obligations, Acquisition Liabilities and certain Guarantees.
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CHURCH & DWIGHT CO., INC.

Total Debt to Bank EBITDA, Continved

Total Debt to Bank EBITDA is a ratio used in our debt agreements. Bank EBITDA (a non-GAAP measure) is a form of adjusted EBITDA, and
represents earnings from Income (a GAAP measure), excluding interest income, interest expense, and before income taxes, depreciation,
and amortization (EBITDA) and certain other adjustments per the Company’s Credit Agreement.

Total Debt is defined as short- and long-term debt as defined by GAAP, plus items that are classified as debt by the Company’s credit
agreement. These items include Letters of Credit, Capital and Synthetic Lease Obligations, and certain Guarantees.

Management believes the presentation of Total Debt to Bank EBITDA provides additional useful information to investors about liquidity and
our ability to service existing debt.

2015 2014 2013 2012 2011 2010 2009
Total Debt as Presented ") $1,0500 $1,086.6 $797.3 $895.6 $246.7 $3333 $816.3
Other Debt per Covenant ? 83.5 88.0 90.3 79.1 459 1.7 16.5
Total Debt per Credit Agreement $1,133.5 $1,174.6 $887.6 $974.7 $292.6 $3450 $832.8
Net Cash from Operations $ 606.1 $ 540.3 $499.6 $523.6 $437.8 $428.5 $400.9
Interest Paid 29.0 25.7 26.4 9.7 9.2 29.3 35.6
Current Tax Provision 201.0 198.3 192.3 179.5 125.6 108.7 125.6
Excess Tax Benefits on Option Exercises 15.8 18.5 13.1 14.6 12.1 7.3 5.0
Change in Working Capital and other Liabilities (38.6) (13.5) 16.1 (75.4) 11.0 (31.6) (35.4)
Adjustments for Significant Acquisitions/Dispositions (net) - - - 46.8 3.9 6.8 (22.9)
Adjusted EBITDA (per Credit Agreement) $ 8133 $ 7693 $747.5 $698.8 $599.6 $549.0 $508.8
Ratio 1.4 1.5 1.2 1.4 0.5 0.7 1.6

Notes:
INet of Deferred Financing Costs per ASC 2015-03, 'Simplifying the Presentation of Debt Issuance Costs"
2 Includes Letters of Credit, Capital and Synthetic Lease Obligations, Acquisition Liabilities and certain Guarantees.
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Clumping Litter

Litter Category N
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A&H Litter: Consistent Share

Gains Through Innovation

Clumping Litter Dollar Share
2020 - YTD 2025
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