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SAFE HARBOR STATEMENT

This presentation contains forward-looking statements, including, among others, statements relating
to net sales and earnings growth; the impact of tariffs; gross margin changes; trade and marketing
spending; marketing expense as a percentage of net sales; sufficiency of cash flows from
operations; earnings per share; the impact of new accounting pronouncements; cost savings
programs; recessionary conditions; interest rates; inflation; consumer demand and spending; the
effects of competition; the effect of product mix; volume growth, including the effects of new
product launches into new and existing categories; the impact of acquisitions; and capital
expenditures. Other forward-looking statements in this presentation may be identified by the use of
such terms as “may,” “could,” “expect,” “intend,” “believe,” “plan,” “estimate,” “outlook,”
“forecast,” “project,” “anticipate,” “to be,” “to make” or other comparable terms. These
statements represent the intentions, plans, expectations and beliefs of the Company, and are
based on assumptions that the Company believes are reasonable but may prove to be incorrect.
In addition, these statements are subject fo risks, uncertainties and other factors, many of which are
outside the Company’s confrol and could cause actual results to differ materially from such
forward-looking statements. Factors that could cause such differences include a decline in market
growth, retailer distribution and consumer demand (as a result of, among other things, political,
economic and marketplace conditions and events), including those relating to the outbreak of
contagious diseases; the impact of new regulations and legislation and change in regulatory
priorities; shifting economic policies in the United States; potential changes in export/import and
frade laws, regulations and policies of the United States and other counfries, including any
increased trade restrictions or tariffs; increased or changing regulation regarding the Company’s
products and its suppliers in the United States and other countries where it or its suppliers operate;
the impact on the global economy of the Russia/Ukraine war and conflict in the Middle East,
including the impact of export controls and other economic sanctions; potfential recessionary
conditions or economic uncertainty; the impact of continued shifts in consumer behavior, including
accelerating shifts to on-line shopping; unanticipated increases in raw material and energy prices,
including as a result of the Russia/Ukraine war, conflict in the Middle East or other inflationary
pressures; delays and increased costs in manufacturing and distribution; increases in fransportation
costs; labor shortages; the impact of price increases for our products; the impact of inflationary
conditions; the impact of supply chain and labor disruptions; the impact of severe or inclement
weather on raw material and fransportation costs; adverse developments affecting the financial
condition of major customers and suppliers; competition; changes in marketing and promotional
spending; growth or declines in various product categories and the impact of customer actions in
response to changes in consumer demand and the economy, including increasing shelf space or
on-line share of private label and retailer-branded products or other changes in the retail

environment; impairment charges or other negative impacts to the value of the Company’s assets;
consumer and competitor reaction to, and customer acceptance of, new product infroductions
and features; our ability to complete the announced strategic alternatives for certain of our
businesses and realize the intended benefits; the risk that the announcement of strategic
alternatives could have an adverse effect on the Company; the Company’s ability fo maintain
product quality and characteristics at a level acceptable to our customers and consumers;
disruptions in the banking system and financial markets; the Company’s borrowing capacity and
ability to finance its operations and potential acquisitions; higher interest rates; foreign currency
exchange rate fluctuations; market volatility; issues relating to the Company’s information
technology and controls; the impact of natural disasters, including those related to climate
change, on the Company and its customers and suppliers, including third party information
technology service providers; integrations of acquisitions or divestiture of assets; the outcome of
confingencies, including litigation, pending regulatory proceedings and environmental matters;
and changes in the regulatory environment in the countries where we do business.

For a description of additional factors that could cause actual results to differ materially from the
forward-looking statements, please see Item 1A, "“Risk Factors” in the Company’s annual report on
Form 10-K and quarterly reports on Form 10-Q. The Company undertakes no obligation to publicly
update any forward-looking statements, whether as a result of new information, future events or
otherwise, except as required by the U.S. federal securities laws. You are advised, however, to
consult any further disclosures the Company makes on related subjects in its filings with the United
States Securities and Exchange Commission.

This presentation also contains non-GAAP financial information. Management uses this information
in its intfernal analysis of results and believes that this information may be informative to investors in
gauging the quality of the Company’s financial performance, identifying frends in its results and
providing meaningful period-to-period comparisons. The Company has included reconciliations of
these non-GAAP financial measures to the most directly comparable financial measure calculated
in accordance with GAAP. See the end of this presentation for these reconciliations. These non-
GAAP financial measures should not be considered in isolation or as a substitute for the
comparable GAAP measures. In addition, these non-GAAP financial measures may not be the
same as similar measures provided by other companies due to potential differences in methods of
calculation and items being excluded. They should be read in connection with the Company’s
financial statements presented in accordance with GAAP.




Who We Are
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Evergreen Model

[ Domestic: 3% )
Orgqnic Sqles +4% International: 8%
SPD: 5%
Gross Margin +25 to +50 bps
Marketing ~11%
SG&A -25 to 0 bps
Operating Margin +50 bps
Adjusted EPS Growth +8%
_ Y,
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Strong TSR Performance Among Peers

/2026 YTD* )

17.5%

10 YEAR

8.5%

Rank*  #2 #3 #2 #3

*TSR as of 09.04.26. Ranked among peers consisting of Newell Brands, Edgewell, Clorox, Colgate, Energizer, Reckitt, P&G, Unilever and Kimberly Clark
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Unique Combination of Organic Growth and M&A

Net Sales (SMM) Organic Sales
2003 - 2025 CAGR: 9.2% 2007 - 2025 CAGR: 4.1%
12.0%
$7,000 10.0%
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$4,000 6.0%
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EPS FCF (SMM)
$4.00 2003 - 2025 CAGR: 11.6% 2003 - 2025 CAGR: 11.9%
$3.50 $1.200
$3.00 $1,000
$2.50 $800
o
$1:OO $400
5030 1il o ill
e annill o minnl
238385 8gg2 -2y 8388 388Dy dedoor~r0r0 AR R
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Organic sales, Free cash flow and adjusted EPS are non-GAAP measures. Refer to the Appendix for a reconciliation to the most directly comparable GAAP measures.
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Church & Dwight's Business Segments

—e
International

77— 2025
Domestic Total Company
Net Sales:
- Specialty $62B
Products
Division
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[heraBreath. Hero.

touchland

POWER BRANDS



more than

/97

of sales & profits are
represented by these

7/ POWER BRANDS



We Have a Winning Formula

O @ ©

A Balanced Low Private Online
and Diversified Label Success
Portfolio Exposure
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@

Strong,
Consistent,
Category
Leading
Innovation

®

Acquisitive
Company
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1. A Balanced and Diversified Portfolio

SPD

>

Household

— 50%

Personal Care
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Product Portfolio of Both Value
and Premium Products

-~ 66%

@ Premium

Value
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2. Low Private Label Exposure

Weighted Average Private Label Share of Our Categories
15%

10%
5%
0%

2020 2021 2022 2023 2024 2025 2026E

9)

Source: Circana; Total US — MULO+.
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3. Online Success

(=] & herocosmetics.us ¢

Hero,

Shop Al Bost Sllors  Pimple Care + Aftercare  Sensitive

% of Global Church & Dwight Consumer Net Sales

25%

- Mighty Patch™ Original
; patch

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026E
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4. Strong, Consistent, Category Leading Innovation

= TheraBreath Hero Hero
Toothpaste ot Invisible Liquid cl
l W Patch eansers
A&H A&H
RN Trojan Baking Soda Odor Blasters
4'5’ G.O.AT. Fresh Laundry Deep Rinse &
S Detergent Revitalize
A&H .
OxiClean A&H
Power sheets Max Force Dual Defense

plus OxiClean
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5. Acquisitive Company

®)
%

Primarily High growth Asset light Leverage Deliver
#1 or #2 share and high Church & sustainable
brands margin brands Dwight competitive
that are fast manufacturing, advantage
moving logistics and
consumables purchasing

We Have Clear Acquisition Criteria
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Long History of Growth Through Acquisitions

Net Sales (SB
(SB) ~$6.3
+$52.0B
growth $5.2 354
+5$1.4B
growth 3.2
$2.9 33.
2004 2012 2013 2021 2022 2026E
TROJAN  spinbrush o Orayel Reffresh  CRfegom ok ivi |
ST @ ey b ‘ Viviscal fierabreah Hero.
RESPONSE Fy ' zicam AW e
gmely  FelinePine " RECTINOL ) touchland
Balis® i g TS g WP iss

Note: Trojan, Nair and First Response acquired in two parts — 2001 and 2004.
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Acquisition Update
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stain
. treater

. = t
works like
N Magic R
o i

CHURCH & DWIGHT CO., INC.



MissS
Mouths.

product porifolio

%

moufi\s% m|ss

.treater . - g,
-.ﬁ Staln o detergent ) 1

4 4 treater . e -

: A Y % .ﬂ
e e =8

- | I == \
- | i

" Refills | i | | Laundry |
I : : H ' Detergent !

Miss Mouth'’s Safer Choice™ Certification, Efficacy, and Convenient Formats Resonate with Modern Consumers
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Miss Mouth’s Has Significant Room to Grow

Total Points of Distribution

1,314
168
miss Stain
nmovuths. Fighters
% Chg v YA +528.1% +20.1%
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Household Penetration

Stain MisS
Fighters mMouths
2022 44.6% 22% 0.5%
2023 45.5% 21.1% 0.9%
2024 48.1% 23.3% 1.3%
2025 49.5% 23.8% 1.9%
[2026 50.1% 24.3% 2.5% ]
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Category is Growing,
Miss Mouth’s is Exploding

$ Consumption Chg vs. YAG
2026 YTD

STAIN FIGHTERS MIsS
CATEGORY movuths.

51.4%

& 9.8%

Source: Circana: Total US — Multi Outlet+; 26 we 6/28/2026
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Miss Mouth Has Been Highly Incremental Since Entering
Brick & Mortar

3rd Retailer

1st Retailer 1st Retailer

L4 WE 08-31-25 L4 WE 07-26-26
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The Hype is Real: Consumers & Creators Love Miss Mouth's

Miss Mouth'’s social media clip
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Growth Initiatives
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Q2 2026 US Category Growth Trends

~3.5% 3.0%

2.7% ~2.7% historical
2.5% average
1H 2H Q1 Avg Q2 Avg
2025 2025 2026 2026

Source: Circana; Total US - MULO+ 6.28.26
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2026 Consumer Sentiment Continues to Be Weak

Michigan Consumer Sentiment Index
(Jan 2025 - present)

+ Consumer sentiment has rebounded from its May low but remains well
75 below 2025 levels.

70 + Middle East conflict, inflation and tariff concerns remain key headwinds to
consumer confidence.

65 A

60 A

55 1

50 A

40 -
Jan Feb Mar  Apr  May  Jun Jul Aug Sep Oct Nov Dec | Jan Feb Mar Apr  May  Jun Jul Aug

2025 2026
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We Are Focused on Our 2030 Growth Initiatives

2026 BARCLAYS CONFERENCE

Grow Arm & Hammer from $2B to $3B of Net Sales
(Core Growth, Good - Better - Best, In-house Licenses, New Categories)

Drive Oral Care Expansion Through TheraBreath

from $1.0B tfo $1.58B

Scale International Business & Invest to Drive
Accelerated Growth with Focus on M&A from $1B
to $2B

CHURCH & DWIGHT CO., INC. 28



I A Proven Track Record — and Room to Grow the Core

Net Sales
S Billions
~$6.3
$1.0 mm
A sy
9
2000 2004 2005 2006 2008 2010 2011 2012 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026E
TI::;I:AN spi{lg}lsh @( 55%5 W Vimfusion.ﬁe,ﬂrésh. Cyficon TOppr Viviscal EZEE@ fiiess ZICAM. Terabren. Hero. touchland| m'g"',%ig‘
R S Anusol 2.
N FelinePine -]

RECTINOL  waterpik

Note: Trojan, Nair and First Response acquired in two parts — 2001 and 2004.

CHURCH & DWIGHT CO., INC.
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Grow Arm & Hammer from S2B to S3B of Net Sales:

A&H Masterbrand has
Strong Equity with
Consumers

Proven that the A&H Equity
can go Across Categories

Proven Ability to Win in Large A&H Advertising

Halo Effect

Categories

A&H Category Size (SMM) Brand Awareness

$11,624
93%

A&H Launch $4,793 v
Category Year $3,069
. < I
Baking Soda 1846 - $269 :

Loundry 1970 Laundry Deodorant Toothpaste Clumping Baking V - 98%
Litt Sod
Toothpaste 1987 e oce
A&H
Deodorant 1990 Market [ Il.é%] [ 0.8% ] [ 2.8% ] [23.4%] [78.0%] - 99%
Share
Litter 1992

Source: Circana Mulo+ L52W as of 12.28.25.
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Arm & Hammer is ALREADY a Brand
that Goes Across Categories

C I e d n i n g health & home remedies

laundry pet deodorization

cooking & baking

deodorizing & refreshing

household personal care



Grow Arm & Hammer from S2B to S3B of Net Sales

Laundry LLD
Laundry UD
Sheets

Scent Booser
Laundry Rinse
Clumping Litter
Cat Additives
Carpet Deo

Baking Soda

Toothpaste

Better Best

1. Grow the Core 2. Good - Better - Best 3. New Categories 4. In-House Licensed Brands

Good

2026 BARCLAYS CONFERENCE
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IThe Most Common Uses of Baking Soda

Mixing with vinegar

for cleaning 42%

Deodorizing drains

Bathtub and bathroom
sink cleaning

36%

32%

CLEANING * FRESHENING * DEODORIZING * PERSONAL CARE Deodorizing |Oundry
Household Uses for

30%

i Deodorizing trash cans - [T
Ba klng SOda eodorizing trash cans 29%
Over 100 Helpful Solutions & Tips Whitening/brightening _ 299%
laundry °
DOZENS OF . .
e oo menouse . TN 2+
around the house °
One Box, Countless Uses. RemOVing STOinS
=Y Yoo omiouncry . I 247
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Emerging View of A&H Overall Demand Space
Opportunities

’ 3
|mefo'e o

O ind dent anal
F - O independent analyses
o0 ® e with one question:
I ———————— m— Where do we play next?
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Drive Oral Care Expansion
Through TheraBreath

EhH aBres W

=



Room To Run In Rinse

Average Weekly TDP

LUSTERNE @ rest  Tierabreat

Average

Weekly TDP% 3.9% -5.6% 34.3%
Chg vs YA

Sources: L: Circana; Total US — Multi Outlet+ YTD WE 12.21.25; R: Numerator Insights; *12ME 11.30.25, Rolling
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2020
2021
2022
2023
2024

2025*

Household

Penetration

Mouthwash
Category {heraBreath.

67.2%
65.9%
64.2%
64.1%

65.6%

65.4%

2.7%
3.3%
4.7%
7.7%
10.3%

12.5%
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As We Grow, We Will Focus Our Resources on Large
Categories that Can Accelerate Our Growth

Power Brand Category Size (SMM)

/7 N
$11,624 { |
! !
: !

I
53107 . $4,793
$2,202 ' $2,362 |

$884  $1,227 577

B o e 7 242 . |
Laundry Clumping Stain F|gh’rers Power Dry Acne Care Hand | Mouthwash Toothpaste|
Litter Flossing Shampoo Sanitizer | |

|
: . . B
ﬁy waterpik Batiste Hero. touch'a"d: Therabream  TheraBreath |

Church & Dwight b b
Key Brands Defergenf Litter
Scent Booster

Source: Circana Mulo+ L52W as of 12.28.25. \
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Drive TheraBreath Oral Care Expansion by Expanding into
Toothpaste ($4.8B Category)

Toothpaste Market Share

36.5% [heraBreath.
27 7% nm;g; mm%mn
21.2%
Crest f Colgate | SENSODYN / Ehul'aﬂl'aa h.

2026 BARCLAYS CONFERENCE CHURCH & DWIGHT CO., INC. 38



International Growth with
Focus on M&A



International Consumer Organic Sales

10.0%

9.2%
8.6%

8.1%

7.87% 7.8%

5.0%

Organic sales growthis a non-GAAP measure. Refer to the Appendix for a reconciliation to the most directly comparable GAAP measure.
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I

2015 2016 2017 2018 2019 2020 2021 2022

8.5%, 9.0%

5.5%

2023 2024 2025

CHURCH & DWIGHT CO., INC.
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Track Record of Success Growing Acquired Brands

PROVEN TRACK RECORD NEXT GROWTH OPPORTUNITIES
mi
Hero. heraBreath. touchland POUTHE
Sales (SMM) Sales (SMM) Sales (SMM) Sales (SMM)
~3x ~4x 7 ???

$130
S115
$86 $80
LTM Sales @ 2025 LTM Sales @ 2025 LTM Sales @ 2030 LTM Sales @ 2030
Acquisition Acquisition Acquisition Acquisition
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International M&A Pipeline is Strong; Management is
Engaged

Reviewed 120+ businesses
across Europe & Asia

Active in International Deal Flow

Internal Management Review & e Search for international M&A
financial Filter targets is proactive
 End to end process owned by

Management team

Acquire Business

2026 BARCLAYS CONFERENCE

CHURCH & DWIGHT CO., INC. 42



Categories & Brands
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US Domestic Sales Evergreen Target: +3%

.4
A, s \
-

3% United States  #=
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Our Power Brands Fuel Our Growth

TheraBreath ﬁ?ﬂ Wsl@

waterp%k“ touchland Hero.

More than of net sales and profits
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IWe Play in Healthy, Growing Categories

Laundry
Clumping Litter
Stain Fighters
Dry Shampoo
Power Flossing
Mouthwash
Acne

201 | ooz | ouzs § ouza J 2025 fooas v
[ [ I
T
T
T
B [ I
[ [ N
— 1 1 1 |

2026 YTD
weighted
average:

| ~3.0%
Source: Circana; Total US — MULO+; YTD 2026 data through 6.28.26
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ilding on 2025 Momentum: Growing Volume, Winning The

Volume Growth Trend YTD TDP Growth (CHD vs. Peers)

4.8%

2.0%

-0.3%

1H 25 2H 25 1H 26

Circana, Total US MULO +, L26W ending 6/28/26
*Top CPG Companies Ranker Data Report
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We are Growing Sales at 19 of our Top 20 Customers

of our top customers are flat or
growing versus a year ago

w
w
w

* Growing vs. year ago Flat / below year ago

*Customer Profitability, YTD thru June
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Fabric Care
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Total Laundry Detergent

$ % Chg vs. YAG
1H 2026

LAUNDRY
CATEGORY

2.4%

1H 2026 1H 2026

Source: Circana; Total US — Multi Outlet+; TH 2026 = L26WE 06.28.26

CHURCH & DWIGHT CO., INC. 50



A&H Laundry Winning Despite
Heavy Competitive Promo

1H 2026

% Dollar Sales Chg % Sold on Deal Pt Chg

24% 2.5%
+1.6

-1.9

Total Laundry Detergent A&H Laundry

Source: Circana MULO+, Laundry Detergent, 26WE 6/28/2026
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Arm & Hammer Laundry: Converting and Retaining
Consumers Over the Long Term

Liquid Laundry Dollar Share
2006 - YTD 2026
14.5%

2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026
YTD

Source: Circana: Total US — Multi Outlet; 2026 = L26WE 06.28.26
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Arm & Hammer remains #1 in Washloads

Annual Washload Volume Share

20.5

20 120. 0 20 o
........Tde

19.8 M o o
181 I I I I II

CY 2021 CY 2022 CY 2023 CY 2024  CY 2025 1H 2026

. A&H LLD . Primary Competitor

Source: Circana Scan Data, MULO+, CY2021-2025 + 26 WE 6/28/2026, WASHLOAD Volume Sales original Tide
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Arm & Hammer Laundry Architecture
Good, Better, Best

o to

2Xme

OUR MOST y -
-POWERFUL - L B Bciceerommuea
QDOR FORMULA

LoADS

attacks imil
ugh stains ug! le]
H
A D
Ed = 3 9
4"»% "

powerfully
clean

NATURALLY FRESH

clean bt

W

J[T A 105 JI!U

LOADS' -

.... -
IL . TRROZEMON2DIL GEHEAT

e — .

Good Better Best
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DEFENSE

¥,  wmMICROBANY

CLUMPING LITTER

Cat Litter

@ Seals &
destroys urine
& feces odors

Neutralizes
odors from
microorganisms’
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Clumping Litter

$ % Chg vs. YAG
2026

LITTER CATEGORY

4.8%

1H 2026 1H 2026

Source: Circana; Total US — Multi Outlet+
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Lightweight Fair Share is a $75MM Significant Opportunity

A&H HardBall has a 49% repeat rate,15pp higher
vs category average

A&H Share Of Clumping Litter Segment

27.5%
:

+ shrink waste =3 | G . 8°5%

v shrink odors |7 | I _

- 1 ‘ ".".L 4.4%

: T —
Lightweight Lightweight Traditional Weight TH
Source: Numerator, Circana: Total US — Multi Outlet + (Inc Pet) 26 WE 6/28/2026 2023 1H 2026 2026

CHURCH & DWIGHT CO., INC.



POWERED

T“T .

oeNmist  DENTIST F

POWERED BY OXYGEN" G FORMULL ot

ﬁeraﬂreah

IlENTIST FORMULATED

PRRRES
uw (.TYRRFRESH BREATH
b URAL RINSE

No Alcohol » Works

% ﬂﬂA b! EUMINATES BAD BREATH FOR '| 2 HOURS
N '"‘”GOR 4 6; "1 For Over 25 Years « 100% Guaran®™
m  oAlggh) o * Works Instantly » Non Buming = .

S Doglatis

heraBreath.
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TheraBreath is Strongly
Ouvutpacing Category

1H 2026
MOUTHWASH F
CATEGORY heraBreath.
20.8%
1.3%

ﬁ

2026 BARCLAYS CONFERENCE CHURCH & DWIGHT CO., INC. 59

Source: Circana; Total US — Multi Outlet+; 26 we 6/28/2026




heraBreath.

All Time Share High Achieved in 2026

Total Mouthwash Dollar Share
2021 - 1H 2026

24.7%

[ I I I I I

2021 2022 2023 2024 2025 1H 2026

Source: Circana: Total US — Multi Outlet+; Total Mouthwash. TH 2026 = 26 we 6/28/2026

ANTIFLADUE SOUTESNg

=

DENTIST FORMULATED

HEALTH
ORAL RINSE

mﬂmummzq-m

EFSIERICL PLARUE THAT LEADS 70 G HIE

st of Bieeding Gurm » Freshen b
" Meohisl » Mo Dyes » fon Berssg

be,éé.&’,éﬁ‘
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TheraBreath Toothpaste: A Breakout Launch

65% #10 4.6 /5

of Category growth is (B)r?gg ]rgglgd'?f:}ocglggas're Average consumer rating [eraBreatl.
driven by TheraBreath CiLrJ cana y vs. 4.5 category benchmark B”
TOOTHPASTE
FIGHTS
BAD BREATH
FOR 12 HOURS

REDUCES CUMLINE
PLAOUE 10 PROTELT

[heraBreath
HEALTHY GUMS :

4oz
DENTIST FORMULATED TODTHPASTE
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L Visibly shows jt's Wworking. Protects for 7 2
Acn 7 faster healing, Dr

ug-Frea&nun—drymg_ PATCH
ES
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Total Acne Care Is Growing, Driven by
Patches

S Consumption Chg vs. YAG
1H 2026

51% 4.8%

ACKE Hero.

CATEGORY

Source: Circana: Total US — Multi Outlet+; 26 we 6/28/2026

4

2026 BARCLAYS CONFERENCE CHURCH & DWIGHT CO., INC. 63



I Growth Potential Across The Acne Life Cycle

Whitehead

Pre-Cycle Early-Stage Blemish Recovery

Blackheads,
Clogged Pores, Oil
Buildup

First Signs/
Early Pimples

Whiteheads Pimple Aftermath

MIGHTY
: MIGHTY
SR PATCH'

e 8 The Original
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Hero Still Has A Lot Of Room To Run

Average Weekly TDP
__________________ 2.1x

Hero.
Average
Weekly TPD +3.4% 20.4% -13.9%
% Chg vs YA

Sources: L: Circana: Total US — Multi Outlet+ L26 WE 6/28/2026; Numerator Insights; *12ME 8/1/2026 Rolling

Household Penetration

Acrgqlega;::ent H ero.
2021 21.8% 3.1%
2022 21.7% 4.7%
2023 23.9% 7.3%
2024 25.5% 8.7%
2025 28.8% 9.0%
{ 2026* 29.8% 9.9% ]
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€ touchland
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Touchland Runway Is Significant

Building a premium global brand — significant U.S. runway plus rapid international rollout

U.S. GROWTH RUNWAY GLOBAL EXPANSION
#‘l Premium hand Household penetration @ TODAY Canada & UAE
sanitizer brand vs. 45.8% category Successfully launched
® 2026 UK -China - Australia
23% Aidedbrand TDP growth Launches underway
awareness .
_ . EARLY 2027 20+ countries
Significant awareness and household penetration .
headroom, supported by rapid distribution expansion Global premium rollout

2026 BARCLAYS CONFERENCE
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New Product Innovation
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Continued New Product Success from our UNIQUE,
Integrated Innovation Source Strategies

Third Party
Partners (2022)

Five Paths to Innovation Fufuregg;g

Connect Diverse

Competencies Classic NPD
White Space
New Sources contribute (2022)
Open
Innovation

(2018)
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2026 is Another Strong Innovation Year Driving High
Incremental Net Sales

Incremental Net Sales as a % of Sales
Accelerating INS 1.5% - 2.0%

(historically 1.0% - 1.5%)

1.0% - 1.5%

Pre-2023 2024+

2026 BARCLAYS CONFERENCE CHURCH & DWIGHT CO., INC. 70



New Product Innovation

herabrealh

TheraBreath Hero Hero
'''' Toothpaste e Invisible Liquid
% W Patch Cleansers
- =
A&H %u % A&H
Oy Trojan Baking Soda o Odor Blasters
4"’ G.O.AT. Fresh Laundry Deep Rinse &
gt Detergent Revitalize
A&H .
Power sheets 8XIilean g‘&l'll Defen
plus OxiClean axrorce ual Defense
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International & SPD
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International Organic Sales Evergreen Target: +8%

8% International
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International Sales Mix

2025
International
Clobal Net Sales:
Market
Group $1.1B

/ core subsidiaries
~400 distributors
100+ countries

5 regional offices
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International Consumer Organic Sales

10.0% o 25,

8192 " 8.6%

1% 7.8% 7.8%

I I I I ]
2015 2016 2017 2018 2019 2020 2021

Organic sales growthis a non-GAAP measure. Refer to the Appendix for a reconciliation to the most directly comparable GAAP measure.

2026 BARCLAYS CONFERENCE

8.5% 0%

5.5%
2.8%
2022 2023 2024 2025

CHURCH & DWIGHT CO., INC.
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Geographic Expansion....International Runway Ahead

Top 10 CPG
Company
AVG%

Church & Dwight

% of

U.S. Domestic
Sales

41%

82%

2026 BARCLAYS CONFERENCE

59%

‘.--l-....
o *
» .
. 1 8 :
L]
1 |
. 30 .
.
. .
.. “
Tpgaun?®
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Brands Consumers Love that Travel the Globe

waterpik Balis® [heraBreath.

iy
Loy Hero.
STERIMAR %~ ©
e touchland

International
OTC &

U.S. Brand and
Leveraging

NPD Personal Care
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HerOQ #1

e . . . ACNE PATCH
* Distributed in more than 75 countries BRAND'

in 2025

« #1 acne patch brand in é core
subsidiary markets

T @® 0 §




touchland

Next in Line for Global Expansion

i lisawilllamsonauthor

u.;" If anly you'd come to the uk!! I'm dying to
get my hands on these! Touchland please
come to Britain!! /% @

kathrinxl 5w
We also need some in Austria and Germany

victoriiaevans 1w

@‘ When will the international shipping to
Spain be available? =4

‘ skibidialicia 22
PLS COME TO SWEDENS SEPHORA!! IM
BEGGINH ITS MY DREAM!!

Domestically Loved, Internationally Desired.
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I Local Consumer Insights and Regionally Led Innovation

CHINA & JAPAN: Harmonized JAPAN: New Liquid formulation
relaunch to compete more and formats launched in 2024 and

effectively with softer fragrance, will extend to other liquid focused
smaller size, less intense spray speed, markets.
and less white residue.
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SPD Organic Sales Evergreen Target: +5%

5% Specialty Products e
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Specialty Products Division (SPD)

60%— — 2025
Animal Specialty ,
Nutrition Chemicals SPD Net Sales:

S300MM

Commercial &
Professional (B2B)
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SPD Organic Sales

CYCLICAL 10 QUARTERS OF GROWTH
12.0%
9.7%
7.2% 7.5%

5.3% 1

3.7% 39% 3.2% ° 3.1% 28%
1.4%
oo [ 1 E-HoEm
-3.4% -3.3%
-7.9%
2017 2018 2019 2020 2021 2022 2023 Q1 Q2 Q3 Q4 Ql Q2 Q3 Q4 Q1 Q2
2024 2025 2026

2026 BARCLAYS CONFERENCE
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How We Operate
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We Have Five Operating Principles

& i 2

Leverage Friend of the Leverage Leverage Leverage
Brands Environment People Assets Acquisitions
Brands Long history of Highly We strive to be Good

consumers being a friend productive asset light shareholder

love around to the peoplein a returns

the world environment place where become great

people matter shareholder
refurns

Enabled with Al

2026 BARCLAYS CONFERENCE
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Digital Ability & Agility — Al Value Creation

Training Our
Global Team

Revenue
Growth
Management

il

Marketing
Creation

Research &
Development

Operations &
Supply Chain

. Latest Model Rapid Content Our Ability t Automation
Formal Trainin . . ur Aty 10
e, Too? Algorithms Creation Deliyer Faster Enhanced
Access for Al Faster & Better Enhanced Brand Solutions fo the Planning
Insights Support Consumer Capability
C:U‘?:j?r:ls':y Growth & Margins Creativity & Scale Speed Cost & Service

2026 BARCLAYS CONFERENCE
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Financials
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Y & )
<5 Evergreen Model

s

Organic Sales

Gross Margin

+4%

+25 to +50 bps

|
1

~
Domestic: 3%

International: 8%
SPD: 5%

Marketing ~11%
SG&A -25 10 0 bps
Operating Margin +50 bps
Adjusted EPS Growth +8%

The Evergreen Model Continues to Serve as the Foundation of Our Business

2026 BARCLAYS CONFERENCE
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Organic Sales Growth Results & 2026 Outlook

9.6%

4% - 5%
10-year

average.

4.1%

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026E

Our 10-Year Organic Growth Scorecard Reflects Sustained Evergreen Execution

Organic sales is a non-GAAP measure. Refer to the Appendix for a reconciliation to the most directly comparable GAAP measures .
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Volume Sales Growth Resulis & 2026 Outlook

8.1%
5.0% 3% - 4%
3.3%
0.8%
N 0000
2016 2017 2018 2019 2020 2021 2024 2025 2026E

-5.1%

Our 10-Year Organic Growth Performance is Fueled By Volume Growth

QOutlook as of July 31, 2026
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Adjusted Gross Margin Results & 2026 Outlook

+100 to
120 bps

45.5% 4599 45.2%  45.2%

2019 2020 2021 2022 2023 2024 2025 2026E

Our Evergreen Focus On Gross Margins Has Protected/Expanded Margins

Outlook as of July 31, 2026
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Gross Margin Growth Drivers

I Good to Great Productivity & Supply Chain Optimization

Evergreen New Product Innovation
Target

Acquisition Growth & Synergies

+25 to +50

bps Revenue Growth Management

Incentive Plans

A Cross-Functional Focus on Delivering Evergreen Gross Margin Expansion
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Marketing Investment Summary & 2026 Outlook

IheraBreath. Hero.
touchland

)

N U 2V e s ()
10.0%

/ Growing Cuiegories\

- Laundry
- Clumping Litter
- Stain Fighters
- Dry Shampoo
Power Flossing

- Mouthwash
2018 2019 2020 2021 2022 2023 2024 2025 2026E \ B Acne

We Fuel Our Brands With A Significant & Steady Commitment to Marketing

2026 BARCLAYS CONFERENCE
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SG&A Investment Summary & 2026 Outlook

[ Higher ]
14.1% 13.6% 14.7% 14.9% 14.9%

Business
Exits
+

Touchland
& Miss
Mouth

2020 2021 2022 2023 2024 2025 2026E

We Continue To Invest In Growth & Drive Leverage Opportunities
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Adjusted EPS Results & 2026 Outlook

6% - 8%

3.44 $3.53
$3.02 §$2.97 3317 :

10-year
average:

+8%

2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026E

Our 10-Year EPS Growth Scorecard Reflects Sustained Evergreen Execution

Note: Adjusted EPS growthis a non-GAAP measure. Refer to the Appendix for a reconciliation o the most comparable GAAP measures. Outlook as of July 31, 2026.
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2026 Financial Outlook

as of July 31, 2026

( Organic Sales Growth +4% to +5% \
Adjusted Gross Margin +100 to 120 bps
Marketing % ~11%

Adjusted SG&A Higher
Effective Tax Rate ~21.0%
Adjusted EPS Growth +6% to +8%
Cash from Operations ~1.175B
e /

2026 Financial Outlook of ~4% to 5% Organic Growth & 6% to 8% Adjusted EPS Growth

Qutlook as of July 31, 2026
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~115%

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026E

We Have Delivered “Best In Class” FCF Conversion Average of 119%
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Total Debt/Bank EBITDA Summary & 2026 Ovutlook

2.6x

0.5x

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026E
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($MM)

Cash & Cash Equivalents

Leverage Capacity $5,000 >

« TTM Bank EBITDA = $1,495M

. + Example: Acquisition
Current Debt Outstandin ,
v v ng $2 205 EBITDA multiple of 12x

As We Look Forward, We Have Extensive Financial Capacity
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Prioritized Uses of Free Cash Flow

' Invest in TSR Accretive M&A

. Business Capex for Organic Growth & G2G Productivity

‘ New Product Development

‘ Debt Reduction

‘ Return of Cash to Shareholders

2026 BARCLAYS CONFERENCE
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125

Consecutive years of dividends

° Consecutive years of increases

+4.2%

2026 dividend increase

2026 BARCLAYS CONFERENCE

Dividend Track Record Summary

$1.18

$0.96

$1.23*
1.13
§1.05 $1.09 $
$1.01
s0.87 3091

$0.76
14.5% [l +4.6% +5.2% [l +4.0% [l +4.0% [l +4.0% +4.2%

2017 2018 2019 2020 2021 2022 2023 2024 2025 2026

* Annualized based on dividend declared in Q1 2026
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We Continue to Have Confidence In Our Future

0 A Strong & Growing Brand portfolio in a o Our Innovation Engine Remains a Key
Proven Set of Categories Driver of Success

The International Business Continues to
Grow and Represents a Large Opportunity

Steady, Sustained Share Gains Now
Enhanced by Growth Initiatives

@ Therabreath, Hero, Touchland & Miss € Balance Sheet Provides Tremendous
Mouth Continue to Enhance Growth Capital Allocation Flexibility

Online Channel Delivering Steady Growth Our Strategy Provides Us the Confidence
Globally to Deliver Evergreen Model Results

(Y HAJ,

G @Balis® Therabreath. Hero. touchland waterpik ﬁﬂ _,

R
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Reconciliations



Reconciliation of Non-GAAP Measures

Church & Dwight Co., Inc.’s Reconciliation of Non-GAAP Measures:

The following pages provide definitions of the non-GAAP measures used in this presentation and reconciliafions of these non-GAAP
measures to the most directly comparable GAAP measures. These non-GAAP financial measures should not be considered in isolation from
or as a substitute for the comparable GAAP measures, but rather as supplemental information to more fully understand our business results.
The following non-GAAP measures may not be the same as similar measures provided by other companies due to differences in methods of
calculation and items and events being excluded.

The non-GAAP measures provided are (1) Organic Sales Growth, (2) Adjusted Gross Margin, (3) Adjusted SG&A, (4) Adjusted EPS, (5) Free
Cash Flow and Free Cash Flow Conversion, and (6) Total Debt to Bank EBITDA. We believe these measures provide useful perspective of
underlying business frends and results and provide a more comparable measure of year over year resulfs.
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Reconciliation of Non-GAAP Measures

Organic Sales Growth - Total Company

The presentation provides information regarding organic sales growth, namely net sales growth excluding the effect of acquisitions,
divestitures and foreign exchange rate changes, from year-over-year comparisons. Management believes that the presentation of organic
sales growth is useful to investors because it enables them to assess, on a consistent basis, sales trends related to products that were
marketed by the Company during the entirety of relevant periods, excluding the impact of acquisitions, divestitures, and foreign exchange
rate changes that are out of the control of, and do not reflect the performance of the Company and management.

Acquisitions
Year Reported FX & Divestitures  Organic
2025 1.6% 0.0% -0.9% 0.7%
2024 4.1% 0.0% 0.5% 4.6%
2023 9.2% 0.0% -3.9% 5.3%
2022 3.6% 1.0% -3.2% 1.4%
2021 6.0% -0.9% -0.8% 4.3%
2020 12.3% 0.1% -2.8% 9.6%
2019 5.1% 0.5% -1.2% 4.4%
2018 9.8% 0.0% -5.5% 4.3%
2017 8.1% 0.0% -5.4% 2.7%
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Reconciliation of Non-GAAP Measures

Organic Sales Growth - Total Company, Continued

Acquisifions &

Year Reported FX Divestitures Organic
2016 2.9% 1.2% -0.9% 3.2%
2015 2.9% 2.7% -2.0% 3.6%
2014 3.2% 0.5% -0.2% 3.5%
2013 9.3% 0.5% -7.6% 2.2%
2012 6.3% 0.8% -3.1% 4.0%
2011 6.2% -1.0% -1.2% 4.0%
2010 2.7% -1.1% 0.5% 2.1%
2009 4.1% 2.0% -1.2% 4.9%
2008 2.1% -0.2% -1.6% 7.3%
2007 14.0% -1.0% -8.0% 5.0%
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Reporied & Adjusted Non-GAAP Reconciliations

Adjusted SG&A

This presentation provides information regarding adjusted SG&A, namely, SG&A calculated in accordance with GAAP, as adjusted to
exclude significant one-time items that are not indicative of the Company’s period-to-period performance. We believe that this metric
provides investors a useful perspective of underlying business frends and results and provides useful supplemental information regarding our
year over year SG&A expense.

For the year ending December 31,
2025 2024 2023 2022 2021 2020

SG&A - Reported 159% 21.0% 152% 208% 11.7% 12.1%
Brazil Charge 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Flawless Earnout Adjustment 0.0% 0.0% 0.0% 0.0% 1.9% 1.9%
Flawless Intangible Assets Impairment 0.0% 0.0% 0.0% -7.7% 0.0% 0.0%
Passport Earnout Rev ersall 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Sale of International Brand 0.0% 0.0% 0.0% 0.0% 0.0% 0.1%
Retricted Stock Issued in Hero Acquisition -0.1% -0.3% -0.5% -0.1% 0.0% 0.0%
Reftricted Stock Issued in Touchland Acquisition -0.2% 0.0% 0.0% 0.0% 0.0% 0.0%
VMS Asset Impairments 0.0% -5.8% 0.0% 0.0% 0.0% 0.0%
Business Exit Related Impairments -0.3% 0.0% 0.0% 0.0% 0.0% 0.0%
ERP Project Costs -0.1% 0.0% 0.0% 0.0% 0.0% 0.0%
Touchland Earn out Adjustment -0.3% 0.0% 0.0% 0.0% 0.0% 0.0%
SG&A Adjusted (Non-GAAP) 14.9% 14.9% 14.7% 13.0% 13.6% 14.1%
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Reconciliation of Non-GAAP Measures

Earnings Per Share

This presentation discloses reported EPS excluding the following, namely, earnings per share calculated in accordance with GAAP adjusted
fo exclude significant one-fime items that are not indicative of the Company’s period-to-period performance. We believe that this metric
provides investors a useful perspective of underlying business trends and results and provides useful supplemental information regarding our
year-over-year earnings per share growth. The excluded items are as follows:

2025: Excludes a $0.14 charge related to business exit impairments, a $0.02 charge related to ERP project costs, a $0.01 charge related to Waterpik restructuring, a
$0.03 charge related to restricted stock issued in the HERO acquisition, a $0.05 charge related to restricted stock issued in the TOUCHLAND acquisition, a $0.08
charge related to the TOUCHLAND earnout, and a $0.18 charge related to the VMS divestiture

2024: Excludes a $1.10 VMS impairment charge, a $0.08 charge related to restricted stock issued in the HERO acquisition and a ($0.11) benefit from tariff refunds.
2023: Excludes a $0.12 charge related to restricted stock issued in the HERO acquisition.

2022: Excludes a $1.26 FLAWLESS impairment charge and a $0.03 charge related to restricted stock issued in the HERO acquisition.

2021: Excludes a $0.30 per share positive impact from the FLAWLESS acquisition earn-out estimate.

2020: Excludes a $0.28 per share positive impact from the FLAWLESS acquisition earn-out estimate and a $0.01 per share positive impact from the gain on sale of an
international brand.

2019: Excludes a $0.02 positive impact from an earn-out reversal from the acquisition of Passport Food Safety Solutions, Inc., $0.03 negative impact from the loss on
the sale of the consumer Brazil business, and $0.02 negative impact from the FLAWLESS acquisition earn-out estimate.

2017: Excludes a ($0.12 per share) charge associated with the settlement of a foreign pension plan, a ($0.01 per share) charge associated with the sale of the
Company's chemical business in Brazil, a tax benefit of $0.03 per share from a prior year joint venture impairment charge and a one-time tax benefit (non-
cash) of $1.06 per share to adjust deferred tax accounts and reflect deemed repatriation of foreign subsidiary earnings as a result of the Tax Cuts and Jobs
Act (TCJA).

2016: Excludes the impact of a plant impairment charge of $4.9 million at the Company’s Brazilian subsidiary.
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Reporied & Adjusted Non-GAAP Reconciliations

Adjusted EPS Reconciliation

For the year ending December 31,

2025 2024 2023 2022 2021 2020 2019 2018 2017
EPS - Reported $ 3.02 $ 237 $3.05 $1.68 $ 3.32 $ 3.12 $ 2.44 $2.27 $ 2.90
Pension Settlement Charge $ $ - $ - $ - $ - $ $ - $ - $ 0.12
Brazil Charge $ $ $ - $ - $ $ $ 0.03 $ $ 0.01
Joint Venture Impairment Tax Benefit $ - $ - $ - $ - $ $ $ $ $ (0.03)
Tradename and other Asset Impairments $ 014 $ 1.10 $ - $ - $ $ $ $ $
Tariff Ruling $ $(11)% - $- % $ $ $ $
U.S. TCIA Tax Reform $ $ - $ - $ - $ $ - $ $ $ (1.06)
Gain on Sale of International Brand $ $ $ - $ - $ $ (0.01) $ - $ $ -
Passport Earn-out Reversal $ $ $ - $ - $ - $ - $(0.02) $ - $
Flawless Earn-out Adjustment $ $ $ - $ - $(0.30) $ (0.28) $ 0.02 $ - $
Flawless Impairment $ - % - $ - %126 % - $ - $ $ $
Hero Restricted Stock $ 003 $ 008 $0.12 $0.03 $ $ $ $ $
ERP Project $ 002 % $ - $- 3 $ $ $ $
Waterpik Restructuring $ 001 $ $ - $ - $ $ $ $ $
Touchland Restricted Stock $ 005 $ $ - $ - $ $ $ $ $
Touchland Earnout $ 0.08 % $ - $ - $ $ $ $ $
VMS Divestiture $018 % - $ - % - $ - $ - $ - $ - $ -
EPS - Adjusted (Non-GAAP) $ 353 § 3.44 $317 $297 S 3.02 S 2.83 S 2.47 $2.27 S 1.94
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Reconciliation of GAAP and Non-GAAP Financial Measures

Free Cash Flow

Free cash flow (a non-GAAP measure) is defined as cash from operating activities (a GAAP measure) less capital expenditures (a GAAP
measure). Management views free cash flow as an important measure because it is one factor in determining the amount of cash
available for dividends and discrefionary investment.

Free Cash Flow as a Percent of Net Income (Free Cash Flow Conversion)

Free cash flow as percent of net income is defined as the ratio of free cash flow to net income. Management views this as a measure of
how effective the Company manages its cash flow relating to working capital and capital expenditures.
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Reconciliation of GAAP and Non-GAAP Financial Measures

Total Debt to Bank EBITDA, continued

2015 2014 2013 2012 2011 2010 2009
Total Debt as Presented " $1,0500 $1,0866 $ 7973 $ 8956 $ 2467 $ 3333 $ 8163
Other Debt per Covenant 2 83.5 88.0 90.3 79.1 459 1.7 16.5
Total Debt per Credit Agreement $1,133.5 $1,1746 $ 887.6 $ 9747 $ 292.6 $ 3450 $ 8328
Net Cash from Operations $ 606.1 $ 5403 $ 4996 $ 5236 $ 4378 $ 4285 $ 4009
Interest Paid 29.0 25.7 26.4 9.7 9.2 29.3 35.6
Current Tax Provision 201.0 198.3 192.3 179.5 125.6 108.7 125.6
Excess Tax Benefits on Option Exercises 15.8 18.5 13.1 14.6 12.1 7.3 50
Change in Working Capital and other Liabilities (38.6) (13.5) 16.1 (75.4) 11.0 (31.6) (35.4)
Adjustments for Significant Acquisitions/Dispositions (net) - - - 46.8 3.9 6.8 (22.9)
Adjusted EBITDA (per Credit Agreement) $ 8133 $ 7693 $ 7475 $ 6988 $ 5996 $ 5490 $ 508.8
Ratio 1.4 1.5 1.2 1.4 0.5 0.7 1.6

Notes:
Net of Deferred Financing Costs per ASC 2015-03, "Simplifying the Presentation of Debt Issuance Costs"
1?2/ Includes Letters of Credit, Capital and Synthetic Lease Obligations, Acquisition Liabilities and certain Guarantees.
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Reconciliation of Non-GAAP Measures (2024)

(Dollars in millions, except per share data)
Twelve Months Ended December 31, 2024

Year-over-year

As Reported (US Year-over-year Hero Restricted VMS Trade name and Adjusted (non- Non-GAAP
ﬂh GAAP Change Tariff Rulin & other asset impairments GAAP) Change
Net Sales $ 61071 % 2392 % 0.0 % 0.0 % 0.0 % 61071 §% 239.2
Cost of sales 3.317.0 37.6 n.ag 0.0 0.0 3.348.7 69.3
Gross Profit 2,790.1 201.6 (31.7) 0.0 0.0 27584 169.9
Gross Margin 45.7% 1.6% 45.2% 1.1%
Marketing expenses 698.1 56.8 0.0 0.0 0.0 698.1 56.8
Percent of Net Sales 11.4% 0.5% 11.4% 0.5%
SGEA 927.8 38.0 0.0 (20.4) 0.0 9074 46.8
Percent of Net Sales 15.2% 0.0% 14.9% 0.2%
VMS Trade name and other asset impairments 3574 KT 0.0 0.0 (357.1) 0.0 0.0
Percent of Net Sales 5.8% 5.8% 0.0% 0.0%
Income from Operations 8071 (250.3) (31.7) 204 3571 1.152.9 66.3
Operating Margin 13.3% -4.7% 18.9% 0.4%
Equity in earmnings of affiliates 9.1 0.4 0.0 0.0 0.0 9.1 0.4
Other income (expense), net (59.9) 38.8 (4.8) 0.0 0.0 164.7) 34.0
Income before Income Taxes 756.3 (211.1) (36.5) 20.4 3571 1,097.3 100.7
Income taxes 171.0 140.8) (9.1) 0.0 ar.o 248.9 371
Net Income $ 5353 § (170.3) § (27.4) $ 204 % 2701 % 8484 % 63.6
Net Income per share - Diluted $ 2.37 -22.3%% {0.11) $ 0.08 % 110 § 3.44 8.5%

Amounts may not add due fo rounding
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Reconciliation of Non-GAAP Measures (2025)

(Dollars in millions, except per share data)
Twelve Months Ended December 31, 2025

Year-over-
Year-over- Business Hero Touchland year Non-
As Reported year GAAP _exil related ERP Project Waterpilf Restricted Restricted Touchland . \FM_!-} Adjusted GAAP
lUS GAAPI Change |mE|m1ents Costs Restruc.t!mnﬂ Stock Stock Earnout Divestiture Snon-GAAPI Chﬂnﬂe

Net Sales $ 6,203.2 % 96.1 § 0.0 § 0.0 % 0.0 % 0.0 § 0.0 % 0.0 % 0.0 % 6,203.2 % 96.1
Cost of sales $ 3,428.4 111.4 (25.0) 0.0 (1.9) 0.0 0.0 0.0 0.0 3.401.5 5ha.8
Gross Profit 2,774.8 (15.3) 25.0 0.0 1.9 0.0 0.0 0.0 0.0 2,801.7 43.3

Gross Marqin 44.7% -1.0% 45.2% 0.0%
Marketing expenses 708.9 10.8 0.0 0.0 0.0 0.0 0.0 0.0 0.0 708.9 10.8

Percent of Net Sales 11.4% 0.0% 11.4% 0.0%
SGEA 988.3 60.5 (20.6) (8.2) 11.5) (5.8) 111.5) 19.0) 0.0 921.7 14.3

Percent of Net Sales 15.9% 0.7% 14.9% 0.0%
VM35 Trade name and other asset
impairments 0.0 (357.1) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0

Percent of let Sales 0.0%. -5.8% 0.0% 0.0%
Income from Operations 1.077.6 270.5 45.6 8.2 3.4 5.8 1.5 19.0 0.0 11711 18.2

Operating Marain 17.4% 4.1% 18.9% 0.0%
Equity in eaminags of affiliates 7.9 (1.2) 0.0 0.0 0.0 0.0 0.0 0.0 0.0 7.9 1.2)
Other income (expense), net {128.6) (68.7) 0.0 0.0 0.0 0.0 0.0 0.0 58.5 (70.1) (5.4)
Income before Income Taxes 956.9 200.6 45.6 8.2 34 5.8 1.5 19.0 h8.5 1.108.9 11.6
Income taxes 2201 49.1 111 21 0.8 0.0 0.0 0.0 12.9 247.0 (1.9)
E Income $ 736.8 § 1515 § 345 § 6.1 § Q § 5.8 § 115 § 19.0 § 456 % 8619 § 13.5
Net Income per share - Diluted $ 3.02 -21.1%% 014 % 0.02 % 0.01 § 003 % 005 § 008 % 018 §% 3.53 2.6%

Amounts may not add due fo rounding
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